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Cablevision Systems Corporation, on behalf of its affiliates (collectively, “ Cablevision™)
hereby submits this Petition for a Determination of Effective Competition (“Petition”), pursuant
to Sections 76.6, 76.7, 76.905 and 76.907 of the rules and regulations of the Federal
Communications Commission (*Commission”), to request that the Commission determine that
Cablevision faces effective competition in the above-captioned service areas in New Y ork.

INTRODUCTION AND SUMMARY

Under the standards set forth in the Cable Act (the “Act”), acable system is subject to
effective competition if the franchise areais “ served by at least two unaffiliated multichannel
video programming distributors each of which offers comparable programming to at least 50
percent of the households in the franchise area,” and “the number of households subscribing to
multichannel video programming other than the largest multichannel video programming
distributor exceeds 15 percent of the households in the franchise area” (*Competing Provider
Test").Y Asset forth below, DirecTV and EchoStar’s DISH Network offer comparable service
throughout Cablevision’s service areas in the following New Y ork communities: Ameniatown,
Clinton town, Dover town, East Fishkill town, Kent town, Marlborough town, Millbrook village,
Millerton village, North East town, Pine Plains town, Union Vale town, Stanford town, Plattekill
town, Washington town, Atlantic Beach village, Old Westbury village, Greenville town,
Minisink town, Unionville village, Bellport village, Greenport village, Tuxedo Park village, and

Floridavillage (collectively, “Communities’).?

v 47 U.S.C. § 543(1)(1)(B)(i),(ii); 47 C.F.R. § 76.905(b)(2).

Z According to Cablevision’srecords, the New Y ork Public Service Commission regulates the

Basic servicetier rates for the following communities: Atlantic Beach village, Bellport village, Florida
village, Greenport village, Tuxedo Park village, Clinton town, Dover town, Millbrook village, Pine
Plains town, Union Vale town, Washington town, Plattekill town, Old Westbury village. While
Cablevision’s recordsindicate that the remaining above-captioned communities have not obtained
certification to regulate Basic service tier rates, nor delegated such authority to the New Y ork Public



Data submitted with this Petition demonstrate that over fifteen percent (15%) of the
households in each of the Communities subscribe to a multichannel video programming
distributor (“MVPD”) other than Cablevision. Thus, the Competing Provider Test is met in each
of the Communities. Accordingly, the Commission should find that Cablevision meetsthe Act’s
standard for effective competition in each of the Communities, and that the franchise areais no
longer subject to rate regulation.”

l. CABLEVISION SATISFIESTHE COMPETING PROVIDER TEST FOR
EFFECTIVE COMPETITION IN EACH OF THE COMMUNITIES

A. Competing Providers Offer Comparable Programming to over Fifty Percent
of the Households in each of the Communities

Competing providers, none of which are affiliated with Cablevision, are available and
offer comparable programming to more than fifty percent (50%) of the households in each of the
Communities. DirecTV and Echostar’s DISH Network offer servicein each of the
Communities.

The Commission previously has found that “DBS service is presumed to be technically

n4/

available due to its nationwide satellite footprint,”™ and “ presumed to be actually available if

households in the franchise area are made reasonably aware that the service is available” and

Service Commission, Cablevision filesthe instant petition in order to obtain a determination of effective
competition and Commission confirmation that it cannot be subject to rate regulation in such
communities, specifically: Ameniatown, Greenville town, Millerton village, Minisink town, Unionville
village, North East town, Stanford town, East Fishkill town, Kent town, Marlborough town. See, e.g.,
Bresnan Communications, LLC, Petition for Determination of Effective Competition in 28 Communities
in Colorado, 26 FCC Rcd 6137, 11 (2011) (granting effective competition for communities that were not
rate regulated and noting that Bresnan was seeking “formal exemption from the beginning of regulation
under current conditions”).

3y 47 U.S.C. § 543(8)(2).

Y See, eg., Time Warner Entertainment - Advance/Newhouse Partnership d/b/a Time Warner

Cable, Petition for Determination of Effective Competition in Nineteen California Franchise Areas, 20
FCC Rcd 15709, 1 3 (2005); Jones Intercable, Inc., Petition for Determination of Effective Competition,
15 FCC Rcd 7257, 114 (2000) (“Jones Intercable”).



reception equipment and subscription service is similarly reasonably available.” Under the
Commission’ s rules and procedures for effective competition proceedings, DirecTV and DISH
Network are presumptively available to cable subscribers in any franchise area. The
Communities are within the satellite footprint of DirecTV and Echostar’s DISH Network. The
Commission’srules further provide that there must be no regulatory, technical, or other
impediments to households taking the competitors' programming service.” Cablevision is not
aware of any local regulations prohibiting reception by home satellite dishes or placement of
home satellite dishes on local property to receive satellite services.

Households may be made “aware” of the availability of competing services and
equipment “through any sort of local, regional, or national media, provided that such media
reach the community in question.”®¥ Asthe Commission has recognized, DBS service “is well
known nationwide and is advertised continually in mediathat reach every part of the country,

even if not in every local newspaper.”® Residents in each of the Communities are aware of the

¥ See, eg., Bright House Networks, Petition for Determination of Effective Competition in Sx

Communitiesin California, 23 FCC Rcd 16992, 15 (2008) (“Bright House Networks”); Subsidiaries of
Cablevision Systems Corporation, Petitions for Determination of Effective Competitionin 101
Communitiesin New Jersey, 23 FCC Rcd 14141, 95 (2008); Liberty Cablevision of Puerto Rico, Ltd.,
Petition for Determination of Effective Competition in Seven Local Franchise Areasin the
Commonwealth of Puerto Rico, 21 FCC Rcd 11995, 15 (2006); Jones Intercable 1 4; see also

I mplementation of Sections of the Cable Television Consumer Protection and Competition Act of 1992,
Rate Regulation, 8 FCC Rcd 5631, 1 32 (1993) (“Cable Order”).

o Mountain Cable Company d/b/a Adel phia Cable Communications, et al., 14 FCC Red 13994, |
15 (1999) (“Mountain Cable”) (determining that DBS providers that provide nationwide service are
presumed to satisfy the 50 percent threshold); Cable Order 1 32; Reexamination of the Effective
Competition Sandard for the Regulation of Cable Television Basic Service Rates, 6 FCC Rcd 4545, 142
n.52 (1991) (presuming DBS service to be available nationwide when any one DBS licensee begins
operations).

K 47 C.F.R. § 76.905(€).

¥ Cable Order 1 32; see also Mediacom Southeast, LLC, Four Petitions for Determination of
Effective Competition in Twenty-One Local Franchise Areas, 21 FCC Rcd 35086, 1 3 (2006) (“Mediacom
Southeast™) (accepting evidence of national advertising for DBS service).

o I/M/O of Time Warner Entertainment-Advance/Newhouse Partnership, Petition for



availability of competing service from DBS providers viatelevision advertising spots that runin
the area,' aswell as through print advertisementsin national publications, and service,
marketing and promotional materials available to any resident with an Internet connection.™”
DirecTV’swebsite advertises new customer packages for $29.99 per month for one year, which
provides more than 140 channels, plus free HBO, Starz, Cinemax and Showtime for three
months, and afree HD DVR and three HD Receivers upgrade.lz’ The DISH Network’s website
advertises new customer packages for $29.99 per month for more than 120 channels, plus free
HBO, Starz, Cinemax and Showtime for three months and free HD for life.”

Thus, “[g]iven the saturation of DBS advertising on all facets of today’s media,” it would
be difficult to argue that residents in each of the Communities are not reasonably aware of the

availability of DBS services.*

As the Commission has recognized, “[a]s long ago as 2005,
DirecTV and DISH became the second and third largest MV PDs in the country, with tens of
millions of subscribers.”*® Indeed, the Commission’s most recent Video Competition Report

indicates that DBS subscribers represent 29.2% of all MVPD subscribers nationwide.’® Thus,

Determination of Effective Competition in Wilson, North Carolina, 26 FCC Rcd 3829, 7 (2011) (“Time
Warner 2011 Order™).

1o Exhibit 1, Declaration of Paul Jamieson (“Jamieson Declaration”); see Exhibit 2 (examples of
print and tel evision advertisements).

w See Exhibit 2; see also Cathy Woodruff, DirecTV Dish Lands on Wrong Albany Roof, THE
TIMES-UNION (June 13, 2010) (reporting on an incident involving local DirecTV subscribersin Albany,
NY); Craig Wolf, Cable TV vs. Satellite: Which is Best for You?, THE JOURNAL NEWS (Jan. 11, 2007)
(reporting on the growing popularity of satellite in the Hudson Valley region).

1 http://www.directv.com/DTV APP/index.jsp (last viewed February 28, 2012).
W http://www.di sh.com/entertainment/packages/ (last viewed February 28, 2012).

4 Charter Communications Petitions for Determination of Effective Competition in Mount Vernon,

Okawville, Salem and Richmond, Illinois, 21 FCC Rcd 3400, 1 6 (2006).
o Time Warner 2011 Order 7.

1 Annual Assessment of the Satus of Competition in the Market for the Delivery of Video
Programming, Thirteenth Annual Report, 24 FCC Rcd 542, § 8 (2009) (“13th Video Competition



residents of the Communities “may be deemed reasonably aware of the availability of DBS
services.” "

The programming offered by DirecTV and Echostar’s DISH Network is comparable to
that offered by Cablevision in the Communities. The Commission has defined programming to
be “comparable” when it offers “at least 12 channels of video programming, including at |east
one channel of nonbroadcast service programming.”*¥ Cablevision’s system serving the
Communities offers more than 60 channels of video programming,'® while DirecTV and DISH
Network both offer well over 100 channels, including substantial non-broadcast service channel

offerings.®

The Commission has “consistently found that the programming of both DBS
providers satisfies the programming comparability component of the competing provider
effective competition test.” %V

B. Competing MV PDs Serve Mor e than Fifteen Percent of the Householdsin
each of the Communities

A cable operator is subject to effective competition if more than fifteen percent (15%) of

the households in its franchise area subscribe to programming services offered by alternative

Report”). The Commission also found that “amost all consumers are able to obtain programming
through over-the-air broadcast television, a cable service, and at least two DBS providers.” 1d. 4.

1 Mediacom Illinois LLC, Mediacom California LLC; Petitions for Deter mination of Effective
Competition in Ten Local Franchise Areasin Illinoisand in Ridgecrest, California, 22 FCC Rcd 13059,
3 (2007); WaveDivision VI, LLC, Mediacom California LLC, Mediacom Illinois LLC; Petitions for
Determination of Effective Competition in Various California and Illinois Communities, 22 FCC Rcd
13171, 13 (2007).

18 47 C.F.R. 8 76.905(g); see also Charter Communications Petition for Deter mination of Effective
Competition in Various Nevada Communities, 21 FCC Rcd 11268, 1 3 (2006).

o Exhibit 3.

2o Exhibit 4.

v The Helicon Group, L.P. d/b/a Charter Communications, 17 FCC Rcd 16632, n.8 (2002); see
also Mediacom Wisconsin LLC Two Petitions for Determination of Effective Competition in Seven Local
Franchise Areas, 21 FCC Rcd 3368, 1 3 (2006).



MVPDs.?? The subscribers of all unaffiliated MV PDs, other than the largest, may be aggregated
to satisfy this 15% threshold.?® Effective competition, therefore, is calculated by adding the total
of all subscribersto all MVPDs other than Cablevision.?” As noted above, in each of the
Communities, these MVPDs include DirecTV and EchoStar’s DISH Network.

In each of the Communities, Cablevision is either the largest MV PD or, in combination
with another MV PD, serves more than 15% of the community.® The Table below provides
occupied household data for each of the Communities, which is based on the most recent Census

information available.® DBS subscribership data compiled by the Satellite Broadcasting and

2 47U.S.C. §543(1)(1)(B)(ii); 47 C.F.R. § 76.905(b)(2).

= Time Warner Entertainment Co., L.P. et al. v. FCC, 56 F.3d 151, 189 (D.C. Cir. 1995); Mountain
Cable 1 14.

24 See, eg., Mediacom Minnesota LLC Petition for Determination of Effective Competitionin

Various Minnesota Franchise Areas, 21 FCC Rcd 11742, 19 (2006).

= Exhibit 1, Jamieson Declaration. See Time Warner Cable Inc., Petition for Determination of
Effective Competition in 105 Franchise Areas in Ohio, 25 FCC Rcd 14422, 6 (2010) (“Petitioner asserts
that it isthe largest MV PD in some of the Attachment A and B Communities and that, in others, both it
and the DBS providers have subscribership exceeding 15 percent. Petitioner correctly asserts that,
assuming the validity of these subscribership numbers, it is subject to effective competition in the latter
Communities. If Petitioner isthe largest MV PD there, then the DBS providers' subscribership exceeds
15 percent. On the other hand, if one of the DBS providersisthe largest MVPD, then the combined
subscribership of Petitioner and the other DBS provider exceeds 15 percent. Either way, the
subscribership of the MV PDs other than the largest one exceeds 15 percent.”); see also Comcast Cable
Communications, LLC, Petitions for Determination of Effective Competition in Various Colorado
Communities, 25 FCC Rcd 13678, n.14 (2010) (noting that in certain communities, “both the Comcast
penetration figure and the aggregate DBS figure clearly exceed 15 percent. Comcast arguesthat it is
subject to effective competition because in addition to DBS penetration exceeding 15 percent of the
occupied households, the number of Comcast subscribers also exceed 15 percent and the Commission has
recognized that in such cases the second prong of the competing provider test is satisfied.”).

2/ 2010 Census Occupied Housing Data was used for al of the communities with the exception of

Kent, NY and Marlborough, NY. Cablevision's franchise areas in both Kent and Marlborough
encompass only a small portion of each of those municipalities. For franchise areas that cover only a
portion of amunicipa area, MBC only has access to 2000 Census occupied housing data. A copy of the
relevant Census datais attached hereto as Exhibit 5. The Commission has stated that for purposes of
calculating effective competition, it will accept Census data asreliable, aslong as cable operators use the
most recently available data. See, e.g., Marcus Cable Associates d/b/a Charter Communications,
Petitions for Determination of Effective Competition, 16 FCC Rcd 14435, 1 3 n.8 (2001); MCC lowa,
LLC & Mediacom lowa, LLC Petition for Determination of Effective Competition in Various Local
Franchise Areas, 21 FCC Rcd 3457, 114 (2006). For Kent and Marlborough, MBC determined the



Communications Association (“SBCA”) and Media Business Corp. (“MBC”) for each of the

Communitiesis also listed in the Table.?”

Franchise Area CUID # Census DTH DTH
Occupied Subscribers Penetration
Households
Amenia, NY NY 0657 1741 311 17.86%
Clinton, NY NY 1676 1602 349 21.79%
Dover, NY NY 0213 3259 680 20.87%
East Fishkill, NY NY 0275 9512 1541 16.20%
Kent, NY NY 1897 18 3 16.67%
Marlborough, NY NY 0306 30 141 22.28%
Millbrook, NY NY 1142 691 691 20.69%
Millerton, NY NY 1143 396 140 35.35%
North East, NY NY1141 1259 296 23.51%
Pine Plains, NY NY 1462 1007 479 47.57%
Union Vae, NY NY 1461 1708 367 21.49%
Stanford, NY NY 1475 1496 361 24.13%
Plattekill, NY NY 0307 3861 655 16.96%
Washington, NY NY 0658 1956 298 15.24%
Atlantic Beach, NY NY 0932 857 857 17.27%
Old Westbury, NY NY 1096 1073 236 21.99%
Greenville, NY NY 1694 1504 258 17.15%
Minisink, NY NY 1355 1485 335 22.56%
Unionville, NY NY 1354 231 67 29.00%
Florida, NY NY 0674 1031 201 19.50%
Bellport, NY NY 0581 921 162 17.59%
Greenport, NY NYO0176 820 176 21.46%
Tuxedo Park, NY NY 0939 248 42 16.94%

The DBS subscribership datais current as of November 30, 2011,% and the zip codes used by

SBCA to compile the data are set forth in Exhibit 7.

occupied households for the specific franchise areas by using a statistical alocation method that relied
upon the most recent housing data for the portions of those two municipalities served by Cablevision.

2 Data on direct-to-home (“DTH”) DBS subscribership is at Exhibit 6. The Commission routinely
has accepted data from SBCA and MBC. See, e.g., Mediacom Southeast 1 4; Texas Cable Partners, L.P.,
Petition for Determination of Effective Competition, 16 FCC Rcd 4718, 18 (2001); see also Texas Cable
Partners, L.P., Petition for Determination of Effective Competition in Certain Communitiesin Texas, 16
FCC Rcd 4886, 11 3-6 (2001).

2 Exhibit 6.



The data demonstrates that Cablevision faces effective competition in each of the
Communities because competing providers serve more than 15% of al households in each of the

Communities.?®

Accordingly, pursuant to the Commission’ srules, the basic service tier and
associated equipment and installation rates in each of the Communities should be deregulated
because Cablevision has demonstrated the presence of effective competition under the

Competing Provider Test.

2 Cablevision utilized 5-digit DTH subscriber data obtained from SBCA to compute the franchise
area competing provider penetration data shown in the Table for the Communities. See, e.g., Comcast
Cable Communications, LLC, Petition for Determination of Effective Competition in Nine Texas
Communities, 26 FCC Rcd 7709, 1 18 (2011) (noting that the Commission has * repeatedly declined to
require the use of nine-digit zip code-based data in showings of competing provider effective
competition” and “consistent with [] longstanding practice” accepted the five-digit zip code information
provided by Comcast); Public Notice, Commission Clarifies Sandards for Evidence of Competing
Provider Effective Competition for Cable Service, 24 FCC Rcd 8198 (2009) (“ After further consideration,
the Commission will not require the use of Nine-Digit datain any showing of competing provider
effective competition. Rather, the Commission will, asit hasin the past, entertain filings by cable
operators using Five-Digit, Nine-Digit, or other kinds of evidence.”).



CONCLUSION

For the above reasons, Cablevision’s Petition for a Determination of Effective

Competition should be granted.

Paul Jamieson

Vice President, Legal and Regulatory Affairs
Cablevision Systems Corporation

1111 Stewart Avenue

Bethpage, NY 11714-3581

(516) 803-2544

February 28, 2012

Respectfully submitted,

2 /(J
D

Christopher J. Harvie

Stefanie Z. Desai

Mintz, Levin, Cohn, Ferris, Glovsky, and Popeo, P.C.
701 Pennsylvania Avenue, N.W., Suite 900
Washington, D.C. 20004

(202) 434-7300

cjharvie@mintz.com

szdesai@mintz.com

Attorneys for Cablevision Systems Corporation
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Verification Pursuant to 47 C.F.R. § 76.6(a)(4)

The below-signed signatory has read the foregoing Petition for Determination of Effective
Competition, and to the best of my knowledge, information and belief formed after reasonable
inquiry, it is well grounded in fact and warranted by existing law or a good faith argument for the

extension, modification, or reversal of existing law; and is not interposed for any improper

purpose.

Respectfully submitted,

WD

Christopher J. Harvie

Stefanie Z. Desai

Mintz, Levin, Cohn, Ferris, Glovsky,
and Popeo, P.C.

701 Pennsylvania Avenue, N.W.,
Suite 900

Washington, D.C. 20004

(202) 434-7300
cjharvie@mintz.com
szdesai@mintz.com

Attorneys for Cablevision Systems
Corporation

February 28, 2012
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CERTIFICATE OF SERVICE

I, Stefanie Z. Desali, hereby certify that on this 28" day of February 2012, a copy of the
foregoing “Petition for Determination of Effective Competition” was sent via U.S. mail,
unless otherwise noted, to the following individuals listed below:

William Lake, Chief*
Media Bureau

Federal Communications
Commission

445 12th Street, S.W.
Washington, D.C. 20554

Steve Broeckaert*
Media Bureau

Federal Communications
Commission

445 12th Street, S.W.
Washington, D.C. 20554

John Berresford*

Media Bureau

Federal Communications Commission
445 12th Street, S.W.

Washington, D.C. 20554

Ian MacDonald

Attorney to the Town of Amenia
Daniels and Porco

P.O. Box 668

Pawling, NY 12564

Supervisor William Flood
Town of Amenia

P.O. Box 126

Amenia, NY 12501

Cappillino and Rothschild
Attorneys to the Town of Clinton
Seven Broad Street

P.0O. Box 390

Pawling, NY 12564

Supervisor Jeffrey Burns
Town of Clinton

1215 Center Road
Rhinebeck, NY 12572

Hogan and Rossi

Attorneys to the Town of Dover
1441 Rt. 22 Suite 204B
Brewster, NY 10509

Supervisor Ryan Courtien
Town of Dover

126 East Duncan Hill Rd.
Dover Plains, NY 12522

Tim Curtiss

Attorney to the Town of Kent
20 Church St.

Carmel, NY 10512

Supervisor Katherine Doherty
Town of Kent

25 Sybil's Crossing

Kent Lakes, NY 10512

George Rusk

Attorney to the Town of Marlborough
Rusk, Wadlin, Heppner & Martusbello
P.O. Box 727

Marlboro, NY 12542

Supervisor Stephen Osborn
Town of Marlborough

P.O. Box 305

Milton, NY 12547

Rebecca Valk

Attorney to the Village of Millbrook
Van De Water and Van De Water
P.O.Box 112

Poughkeepsie, NY 12602




Mayor Laura M. Hurley
Village of Millbrook
P.O. Box 349
Millbrook, NY 12545

JTan MacDonald

Attorney to the Village of Millerton
Daniels and Porco

P.O. Box 668

Pawling NY, 12564

Mayor John Scutieri
Village of Millerton
P.O. Box 528
Millerton, NY 12546

Warren Replansky

Attorney to the Town of North East
P.O. Box 659

Pine Plains, NY 12567

Supervisor John Merwin
Town of North East
P.O.Box 516

Millerton, NY 12546

Warren Replansky

Attorney to the Town of Pine Plains
P.O. Box 659

Pine Plains, NY 12567

Supervisor Brian Coons
Town of Pine Plains
P.O. Box 955

Pine Plains, NY 12567

Albert P. Roberts

Attorney to the Town of Unionvale
1136 Route 9

Wappingers Falls NY 12590

Supervisor Lisette Hitsman
Town of Unionvale

249 Duncan Road
Lagrangeville, NY 12540

William Bogle, Jr.

Attorney to the Town of Stanford
P.O. Box 436

Stanfordville, NY 12581

Supervisor Virginia Stern
Town of Stanford

P.O. Box 436
Stanfordville, NY 12581

Keller, Keller and Jaiben
Attorneys to Town of Plattekill
P.O. Box 3536

Kingston NY 12402

Supervisor Bruce Loertscher
Town of Plattekill

P.O. Box 45

Modena, NY 12548

John Gifford

Attorney to the Town of Washington
Van De Water and Van De Water
P.O. Box 112

Poughkeepsie, NY 12602

Supervisor Florence Prisco
Town of Washington

P.O. Box 667

Millbrook, NY 12545

Charles S. Kovit

Attorney to Village of Atlantic Beach
65 The Plaza

Atlantic Beach, NY 11509

Mayor Stephen R. Mahler
Village of Atlantic Beach

65 The Plaza

Atlantic Beach, NY 11509

Michael Sahn

Attorney to the Village of Old Westbury
Sahn Ward Coschignano and Baker

333 Earle Ovington Bivd.




Unionvale, NY 11553

Mayor Fred Carillo
Village of Old Westbury
1 Storehill Rd.

Old Westbury, NY 11568

Tal Rappleyea

Attorney to the Town of Greenville
4 Maple Lane

Valatie, NY 12184

Supervisor Paul Macko
Town of Greenville
P.O. Box 38
Greenville, NY 12083

Blustein, Shapiro, Rich and Barone
Attorneys to the Town of Minisink
10 Matthews St.

Goshen, NY 10924

Supervisor Lewis H. Lain
Town of Minisink

P.O. Box 349

Westtown, NY 10998

William Frank

Attorney to the Village of Unionville
P.O. Box 266

Wurtsboro, NY 12790

Mayor Michael Clifford
Village of Unionville
P.O. Box 148
Unionville, NY 10988

Bernard Kunert

Attorney to Village of Florida
62 North Main St.

Florida, NY 10921

Mayor James R. Pawliczek Sr.

Village of Florida
P.O. Box 505
Florida, NY 10921

Annette Eaderesto

Attorney to Village of Bellport
29 Bellport Lane

Bellport, NY 11713

Mayor William Veitch
Village of Bellport

29 Bellport Lane
Bellport, NY 11713

Joseph Prokop

Attorney to Village of Greenport
267 Carleton Avenue

Suite 301

Central Islip, NY 11722

Mayor David Nyce
Village of Greenport
236 Third Street
Greenport, NY 11944

Burke, Miele and Golden

Attorneys to Village of Tuxedo Park
40 Matthews St.

Suite 209

P.O.Box 216

Goshen, NY 10924

Mayor Thomas Wilson
Village of Tuxedo Park
P.O. Box 31

Tuxedo Park, NY 10987

Supervisor John L. Hickman, Jr.
Attorney to the Town of East Fishkill
East Fishkill Town Hall

330 Route 376

Hopewell Junction, NY 12533
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* Via hand delivery and e-mail (without attachments)
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DECLARATION OF PAUL JAMIESON
I, Paul Jamieson, do hereby declare and state under penalty of perjury as follows:

1. I am Vice President, Legal and Regulatory Affairs for Cablevision Systems
Corporation (“Cablevision”). My duties require me to be fully familiar with the operations of the
franchises served by Cablevision in the following New York communities: Amenia town,
Clinton town, Dover town, East Fishkill town, Kent town, Marlborough town, Millbrook village,
Millerton village, North East town, Pine Plains town, Union Vale town, Stanford town, Plattekill
town, Washington town, Atlantic Beach village, Old Westbury village, Greenville town,
Minisink town, Unionville village, Bellport village, Greenport village, Tuxedo Park village, and
Florida village (collectively, “Communities”). I make this affidavit based on my personal
knowledge in my position.

2 Television and radio advertisements for DBS service offered by DirecTV and
EchoStar’s DISH Network can be seen and/or heard on TV and radio stations available in the
Communities. Print advertisements and other marketing materials promoting the availability of
DBS service from DirecTV and EchoStar’s DISH Network are also accessible to residents in the
Communities.

O In each of the Communities Cablevision is either the largest MVPD or, in
combination with another MVPD, serves more than 15% of the community. Cablevision’s
franchise areas in Kent and Marlborough encompass only a small portion of each of those
municipalities. MBC determined the occupied households for those specific service areas by
using a statistical allocation method.

5. I have read the forgoing Petition for Determination of Effective Competition.
With respect to statements made in the Petition, other than those of which notice can be taken,
the facts contained therein are true and correct to the best of my personal knowledge,
information, and belief.

-

A A

' 3 =
Paul Jamieson

Date: Q 2..) /OP

/5
4
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Competitrack

stop PAYING T

o Tu 6
e Bhesy
Far Léw

Advertiser: Dish Network

Product: Dish Network Satellite TV

Title: Save Mone
Ad Code: DINECA-7019

the phone

switc!g

-

hF
8885006652 | aisheom ('8

i e

(Music)
VOICE OVER: Have you heard the news? There's
a new way lo save money...

ask about )
commitment
contract
options

488.500.6652 | dish.eam

o

G

and you're looking right at it, your TV, Now you can
get this channel and a whole lot more for less. Just
put down the remote, pick up...

Text: dish.com

and no contract options. The choice is yours. Take
a look at what you pay for TV today and then look
at how much you could save...

Tex!: Reslriclions apply.

BEB.S00.6652 | dish.com

for the same channels with Dish. And if you like
movies, you'll love thls - call now and get
Blockbuster Movie Pass included...

First Date: 01/02/12
Source: TV Land
Length: 60
New/Recut: New

prsmational prices shwl al jusl

$1999

for 12 months «o o

.
BBB.500.6652} dighgom d.SR‘

i

the phone and switch to Dish. Prices start at just
$19.99 a month. Call now and ask about no
commitment...

Text: Aer 12 manths, then-current price applies.

mmriesmnws & games
delivered to your door

when you sign up. Stop spending money month
after month for Netflix and get over 100,000

movies, shows and games delivered to your door...
Text: Included tor up to 12 months with qualifying packages.
Based on $5 prica for Blockbusler Movie Pass. New qualitying...

why pay more?

£88.500.6652 | dish.com

d'sit

profrdliena pr<es Stanl at pst

far 12 months .a 2ce

the best value
in entertainment

BH8.500.6652 | dish.cam dsR

from Blockbuster Movie Pass, and only Dish gives
you your favorite channels...

Text conl. (not shown): DISH service only, Restrictlons apply. Ons
dlsc at a lime. When diacounls axplre then-current non-bundlied
prices apply, Raquires DISH online account...

HB® cmemax sharz

ovar 20 premium movie channels
dor 3 months

888,500.6652 | diaheom
Rl
ks b

when you sign up and for a limited time, get HBO...

Text: Offer value la {illeglble), after 3 months, you musl csll to
downgrade or then-currenl price appllea. HBO®, Clnemax® and
ralated channels and service marks are the property of...

for the lowest everyday prices nationwide. So why

pay more for the same channels?

Tex conl. (nat shown): breadband inlernet and compalible
receiver. Subjecl to change without notice. Available in contiguaus
U.s. only,

HBE onemaAX sharz

over 20 premium movie channels

BBB.SN0.6652 | dishicom

@

With prices starting at just $19.99 a month, Dish is
the best value in entertainment. Call now and get
Blockbuster Movie Pass included...

Let’s Watch TV
888.500.6652  dish.com

Cinemax and Starz free, plus a free DVR.

Text cont. (not shown): Home Box Office, Ine. STARZ and related
channels and service marks are property of Starz Entertalnment,
L.L.C. DVR is leased. {lllegible). DVR Service fes applies,

Let's watch TV. Call Dish now.

(Fade out)

Text: Offer explres 1/31/12, Requlres 24-month agreement. Early
cancellation fee applies. All prices, packages and programming
subjecl lo ehange wilhout notics, ® 2012 DISH Nelwork, L.L.C. All
rights reserved,

- Tapes and MPEGs can be ordered by contacting us at 718.482.4211 -

This material may be used for internal review, analysis or research only, No part of this document may be reproduced, published, or publicly displayed in any form



Competitrack.com Media Schedule

Base: TV Airings Received and Entered Through 01/06/12.

Television Airing Schedule for DINECA-7019 (Dish Network)

Ad Title : Save Money Lead Audio : HAVE YOU HEARD THE NEWS
Ad Length : 60 Product/Campaign : Dish Network Satellite TV

First Aired : 01/02/12 SubCategory : Satellite TV Service

New/Recut : New Category : Subscription Video Services

Market Segment : Consumer

($000s)

Market Station Air Date Time Program Cost
Ballimore wJz 01/04/12 09:37 Maury 1.1
Market Totals Alrings: 1 11

Dallas-Forl Worth KDAF 01/04/12 13:39 Maury 1.2
Market Totals Alrings: 1 1.2

Denver KWGN 01/04/12 09:36 Maury 04
Market Totals Alrings: 1 0.4

Hartford & New Haven WCCT 01/04/12 14:36 Maury 0.1
WCTX 01/02/12 14:45 Last Shot Wilh Judge Gunn 0.0

WCTX 01/03/12 04:48 Last Shot With Judge Gunn 0.0

Market Totals Alrings: 3 0.2

Houston KIAH 01/04/12 13:40 Maury 21
KIAH 01/04/12 16:37 Maury 1.7

Market Totals Airlngs: 2 3.8

ﬂ National Cable BET 01/02/12 15:35 Movie 4.6
BET 01/03/12 08:09 Everybody Hales Chris 086

BET 01/03/12 19:32 106 & Park: 8.8

BET 01/04/12 17:01 The Parkers 4.6

BET 01/05/12 08:12 Everybody Hales Chris 06

BET 01/05/12 18:11 1086 & Park: 8.6

Fox Buslness Network 01/03/12 12:29 Fox Buslness 0.8

Fox Business Network 01/03/12 16:31 After The Bell 1.0

Fox Buslness Network 01/05/12 12:28 Fox Business 0.8

Fox Buslness Network 01/05/12 14:49 Fox Business 0.8

Lifelime Movie Network* 01/03/12 17:34 Movie N/A
Logo* 01/04/12 12:28 RuPaul's Drag U N/A

MTV 01/04/12 11:51 True Life 5.6

MTV 01/05/12 14:19 Jarsey Shore 6.6
MTV2* 01/04/12 14:53 Pranked N/A
MTV2* 01/05/12 19:39 Viva La Bam N/A

Splke 01/03/12 10:22 CSI: NY 3.2

Spike 01/05/12 00:07 Manswers 36

Spike 01/05/12 09:11 Auctlon Hunters 3.2
TV Land* 01/02/12 18:17 Sanford & Son N/A
TV Langd* 01/03/12 10:35 | Dream Of Jeannie N/A

USA Network 01/06/12 04:45 Law & Order: Criminal Intenl 2.8

USA Network 01/06/12 05:49 Law & Order: Criminal Intent 28

Market Totals Alrings: 23 58.3

K National Syndicalion Syndicated Network 01/04/12 09:38 Maury 43.2
Syndicated Network 01/04/12 12:39 Maury 43.2

Market Totals Alrings: 2 86.4

¥ New York Cily WPIX 01/02/12 03:15 Last Shot Wilh Judge Gunn 0.4
Market Total Alrings: 1 0.4
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Total for this Ad Alrings: 34 161.7

* Cities and/or stations whose airings are reported with an "N/A" in the Cost column are monitored for new creative and
market clearance data, but not for comprehensive occurrence or spending information.

This report shows television airings entered in the competitrack.com database as of 01/06/12. Information about ads
airing within the last 30 days is preliminary and subject to revision.

Copyright 2012 by Competitrack, Inc. All rights reserved. No part of this report may be reproduced or transmitted in any
form or by any means, electronic or mechanical, including photocopying, recording or any information storage and
retrieval system.

Competitrack, Inc. (718) 4824200 Fax (718) 4824288 www.competitrack.com

70



Competitrack

The word is out

{Music)

VOICE OVER: The word is out and the switch to
Dish Network is on. Now save up to $750 when you
get Dish, Get all your favarite channels for less.

nobody gives you more than Dish Network with
Blockbuster Movie Pass, featuring unlimited access
to over 100,000 movies, video games and TV

shows. Now Included when you sign up for Dish.
Texi: Included for up to 12 months with qualilying packages. Based
on $5 price for Blockbuster Movle Pass.

everyday price guarantee
until

And, for a limited time, when you call and switch to
Dish, you'll also get a free DVR, plus HBO,
Cinemax and Starz free for 3 months, and you'll
also get...

Text: DVA Is Isased (llleglble) DVR Service Fes applles.

848-500-6652 | dish.com . d

at the low price of just $19.99 a month for 12
months and you'll get an everyday price guarantee
until 2013. Call now and get HBO, Cinemax and
Starz free for 3 months...

Advertiser: Dish Network

Product: Dish Network System
Title: Switch Save Enjoy(No Showtime)
Ad Code: DINECA-6926

First Date: 11/03/11
Source: New York City
Length: 120
New/Recut: Recut

Promotional prices start at just $19.99 a month for
a full year. Plus, if you love movies, you'll enjoy the
best movies, shows and original seties with HBO,

Cinemax and Starz free,

Texsi Aftor 12 months, thon-current price will apply. Channel
selection will vary by package.

Tent! for 12 months with 24 gre

Nobody else can give you all this, It's the biggest
deal in entertainment. Promational prices slart at
ust $19.99 a month for 12 months,

ext: New qualifying DISH Network setvice enly, Rostrictions
lrpl)ﬂ ine diac at a lima, When discounts axpire than-cutrent
{illagible) bundled pricas nnﬁlg. Ullegible) Subject 1o changs
withaut netioe, Available In LS, only,

1si

Blockbuster Movie Pass Included. Enjoy movies
fresh from theaters, with new releases available
before Nelflix or Redbox, In fact, nationwide, no
other provider offers Blockbuster Movie Pass.

; Bmﬂlﬁﬂ 95' included|
r\»ﬁ‘i‘;’:.;.
only with

access {o

over 100,000titles

through the mail & in-store exchanges

sasisooieesa) dsheom  d.sh

plus Blockbuster Movie Pass, with over 100,000
titles to choose from, including unlimited movies,

TV shows and games through the mail and in-store

exchanges. Nobody does it all like Dish Network.

Text ﬁwl shown): Offer explres (llleglble) and requires (llleglble)
menth agreement.

That's over 21 premium movie channels free for 3

manths, And if you really love movies...

Text: ONer value ip (illegibla); atier 2 monthe, you must call to
downgrade of then-aurrant price appllas. HBO®, Cinemax® and
related ehannele and marvice imarks are the praperty of Home Box
Offioe, Ine. STARZ and related channels and werviae murka are the
properly of Starz Entertalnment, L.L.C.

Stop putting up with price increases from your TV
sarvice. Dish Network will guaraniee your everyday
ptice until 2013,

Text: Price valld on q ylng
Texi: dish.com

Find out why your neighbors are switching to Dish.
For the most-watched channsls in America, you'tl
pay less with Dish Network, With Dish Network,
promotional prices start...

d:sh
Let's Wateh TV

888-500-6652 | dish.com

So call now and get in on the biggest deal in
entertainment. Dish Network, Let's watch TV,
Fade out)
oxt cont,; Early cancellation fee applies, Aeetrlcilons, credil
approval and additional manthly _Ieaa‘_’;p{niy. All prices, packages
und pr_egummln‘ wubject to change without notice, @011 DISH
Network LL.C. All rights reserved.

- Tapes and MPEGs can be ordered by contacting us at 718.482.4211 -

This material may be used for internal review, analysis or research only. No part of this document may be reproduced, published, or publicly displayed in any form



Competitrack.com Media Schedule

Base: TV Alrings Received and Entered Through 01/06/12.

Television Airing Schedule for DINECA-6926 (Dish Network)

THE WORD IS OUT AND THE SWITCH

Dish Network System
Satellite TV Service
Subscription Video Services

Ad Title : Switch Save Enjoy(No Showtime) Lead Audio :
Ad Length : 120 Product/Campaign :
First Aired : 11/03/11 SubCategory :
New/Recut : Recut Category :
Market Segment: Consumer
Market Station Air Date Time Program
Allanla WAGA 11112111 08:13 Awesome Advenlures
WAGA 1111211 10:55 Live Life & Win
WAGA 1112111 16:25 Pald Programming
WAGA 11/26/11 10:54 Live Life & Win
WAGA 1217111 08:11 Awesome Advenlures
Market Totals Alrings: 5
Ballimore WBFF 11/03/11 12:15 The Steve Wilkos Show
WBFF 11/04/11 11:19 Jerry Springer Show
WBFF 1141711 11:20 Jerry Springer Show
WBFF 11/18/11 11:17 Jerry Springer Show
WBFF 11/18/11 14:17 Jerry Springer Show
WBFF 12112111 11:19 Jerry Springer Show
WBFF 1216/11 11:20 Jerry Springer Show
WBFF 12/22/11 11:19 Jerry Springer Show
WNUV 11/03/11 09:20 The Steve Wiltkos Show
WNUV 11/08/11 08:07 Dragonfly TV
WNUV 11/08/11 13:30 The Cosby Show
WNUV 11/14/11 09:17 The Sleve Wilkas Show
WNUV 1114111 13:30 The Cosby Show
WNUV 11722111 08:06 Dragonfly TV
WNUV 11/24/111 09:17 The Steve Wilkos Show
WNUV 11/26/11 13:00 The Cosby Show
WNUV 11/30/11 09:18 The Sleve Wilkos Show
WNUV 12/06/11 08:07 Dragonfly TV
WNUV 12/07/11 13:30 The Cosby Show
WNUV 1212111 13:01 The Cosby Show
WNUV 12/23/11 09:18 The Steve Wilkos Show
WNUV 12/30/11 11:21 America's Court With Judge Ross
WNUV 12/30/11 11:51 America's Courl With Judge Ross
WNUV 12/31111 01:54 America's Court With Judge Ross
WNUV 12131711 02:22 America's Court With Judge Ross
wuTa 1112/11 07:39 Myslery Hunlers
WUTB 1112111 08:26 Live Life & Win
wuTB 1112111 09:12 Awesome Adventures
WUTB 11/26/11 07:40 Mystery Hunters
wuTB 11/26/11 08:25 Live Life & Win
WwuUTB 11/26/11 09:11 Awesome Advenlures
WuTB 121011 07:40 Mystery Hunters
wuTB 1217111 07:41 Mystery Hunlers
WuTB 1217111 0911 Awesome Adventures
Market Totals Alrings: 34
Boslon WFXT 1112111 07:13 Awesome Advenlures
WFXT 1112111 09:55 Paid Programming
WFXT 11/26/11 07:11 Awesome Adventures

($000s)
Cost

4.2
0.5
1.3
1.3
28
10.1
0.5
0.2
0.4
03
0.6
0.1
0.3
0.5
0.5
0.0
0.4
0.4
0.8
0.1
0.2
0.4
0.4
0.1
0.3
0.6
0.1
1.1
0.8
0.1
0.2
0.0
0.1
0.2
0.0
0.1
0.2
0.1
0.0
0.2
10.2
0.3
1.7
0.6
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Minneapolis-Saint Paul

¥ Natlonal Cable

% National Syndicalion

New York Cily

Market Totals
KMSP

KMSP

KSTP

WCCO

WCCO

Market Totals

BET

BET

BET

BET

8ET

BET

BET

BET

BET

BET

BET

BET

BET

BET

BET

BET

BET

Market Totals
Syndicaled Network
Syndlcaled Network
Syndicated Network
Syndicaled Network
Syndlcated Network
Syndicated Network
Syndlcated Network
Syndicated Network
Syndlcated Network
Syndlcaled Network
Syndlcated Network
Syndicated Network
Syndicated Network
Syndicated Network
Market Totals
WABC

WCBS

WCBS

wcCBS

WCBS

WCBS

WCBS

WCBS

WCBS

WCBS

WCBS

WCBS

WCBS

WNBC

WNYW

WNYW

WNYW

WPIX

WPIX

WPIX

WPIX

WWOR

WWOR

WWOR

WWOR

WWOR

WWOR

WWOR

WWOR

Alrings: 9
111211
11/26/11
12111111
11/26/11
1210111
Alrings: 5
12/01/11
12/02/11
12/02/11
12/02/11
12/04/11
12/05/11
12/06/11
12/06/11
12/09/11
12110/11
1211111
12112111
12/13/11
12/13/11
12/14/11
12/15/11
12/16/11
Alrings: 17
11104111
111111
1111711
11/14/11
11/18/11
11/30/11
12/09/11
12110/11
12110111
12/12/11
12/16/11
12/22/11
12/23/11
12/23/11
Alrings: 14
12112111
1112111
1112111
11/22/11
11/23/11
11/24/11
11/26/11
11/26/11
11/29/11
11/30/11
12/01/11
12/10/11
12110114
1217111
11112111
11/26/11
12117/11
11/03/11
11/30/11
12/01/11
12/30/11
11/08/11
11/14/11
11/16/11
11122111
11127111
11/28/11
11/30/11
12/06/11

11:55
11:54
04:38
04:38
04:41

09:57
01:97
10:13
11:.02
02:29
08:09
02:10
08:17
02:57
01:31
02:35
08:38
02:22
08:48
02:00
02:13
02:32

14:16
10:21
14:17
11:17
10:17
14:18
11:17
07:12
08:24
10:18
11:23
11:17
14:17
14:18

11:19
03:41
04:37
01:59
01:58
01:58
03:40
04:38
01:58
01:59
01:57
03:41
04:41
08:11
08:12
08:11
08:11
12:16
12:26
11:41
03:51
07:16
07:06
07:26
07:16
11:37
07:05
07:24
07:17

Live Life & Win

Live Llfe & Win

Missing Wilh Howard Thompson
Real Green

Real Green

Bernie Mac Show
Movie

Bernie Mac Show

The Parkers

Movie

Everybody Hates Chris
Movie

Everybody Hales Chris
Movie

Movie

Movie

Everybody Hates Chrls
Movie

Everybody Hates Chrls
Movie

BET Special

Movie

Jerry Springer Show
Jerry Springer Show
The Steve Wilkos Show
The Steve Wlilkos Show
Jerry Springer Show
The Sleve Wilkos Show
Jerry Springer Show
Awesomo Adventures
Live Life & Win

Jerry Springer Show
Jerry Springer Show
Jerry Springer Show
Jerry Springer Show
The Sleve Wilkos Show

The View

MissIng With Howard Thompson
Real Green

Comics Unleashed With Byron Allen
Comics Unlsashed With Byran Allen
Comics Unleashed With Byron Allen
Missing With Howard Thompson
Real Green

Comics Unleashed With Byron Allen
Comlcs Unleashed With Byron Allen
Comics Unleashed With Byron Allen
Missing With Howard Thompson
Real Green

Saturday Today

Awesome Adventures

Awesome Adventures

Awesome Adventures

The Steve Wilkos Show

The Sleve Wilkos Show

Jarry Springer Show

Amerlca's Court With Judge Ross
Animal Allas

Dragonfly TV

Pald Programming
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Swap Tv
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Animal Allas
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Orlando-Daytona Beach

Philadelphia

Phosnix

Pittsburgh

Richmaond-Petersburg

Sacramento

Salnl Louis

WWOR
WWOR
WWOR
Market Totals
WESH

WESH

WESH

WFTV

WFTV

WFTV

WOFL

WOFL

WOFL

Market Totals
WPHL

WPHL

WPHL

WPHL

WPHL

WPHL

WPHL

WPHL

WPHL

WPHL

WPHL

WPHL

WPSG

WPSG

WPSG

WPSG

WTXF

WTXF

WTXF

Market Totals
KSAZ

KSAZ

Market Totals
KDKA

WPGH

WPGH

WPGH

WPGH
WPGH

WPGH

WPGH

WPGH
WPGH

WPGH
WPGH

WTAE

WTAE

WTAE

Market Totals
WRLH*
WRLH*
WRLH*
WRLH*
Market Totals
KTXL

KTXL

KTXL

KTXL

Market Totals
KDNL

KTVI

KTvi

KTVI

KTVI

KTVI

12/11/11
12112/11
1214711
Alrings: 32
11112111
111311
11727111
11/13/11
1127111
1211111
1111211
11/26/11
12/10/11
Alrings: 9
11/03/11
11/04/11
11/06/11
11/18/11
1111911
11124111
11/24/11
11125111
12101711
12113/11
12/23/11
12/30/11
1113/11
1127711
12111711
12/18/11
1112/11
1112111
11/26/11
Alrings: 19
1112111
11126/11
Alrings: 2
11/2811
11110111
1111711
ARTARTAN
11711411
11118111
11/24/11
11/25111
11/28/11
12/08/11
12/09/11
1212711
11/14/11
11/28/11
121124111
Alrings: 15
11114/11
11/28/11
12112111
12112111
Alrings: 4
1112/11
11/26/11
12/10/11
12/10/11
Alrings: 4
11727111
11/12/11
11/12/11
11/26/11
11/26/11
121711

11:38
07:07
07:24

14:07
12:37
12:39
04:39
04:39
04:38
08:25
08:24
08:24

14:16
03:20
02:20
11:17
02:18
11:18
14:16
13:19
03:17
02:19
02:20
05:51
10:09
10:11
10:11
10:11
08:43
09:46
09:46

09:25
09:25

03:09
07:42
07:42
16:21
07:36
16:15
07:41
07:44
07:36
07:43
07:43
07:37
03:.07
03:08
03:11

08:37
08:35
08:37
09:19

09:17
09:16
07:12
09:17

09:53
11:42
12:39
11:42
12:42
1142

Swap Tv
DragonflyTV
Live Life & Win

Real Green

Real Green

Real Green

Missing Wilh Howard Thompson
Missing With Howard Thompson
Missing With Howard Thompson
Anlmal Atlas

Anlmal Atlas

Animal Atlas

The Steve Wilkos Show
The Sleve Wilkos Show
Jerry Springer Show
Jerry Springer Show
Jerry Springer Show
Jerry Springer Show
The Slave Wilkos Show
Jerry Springer Show
The Steve Wilkos Show
Jerry Springer Show
Jerry Springer Show
America's Court With Judge Ross
Myslery Hunters
Myslery Hunters
Mystery Hunters
Mystery Hunlers
Awesome Advenlures
Animal Allas

Animal Allas

Live Life & Win
Live Life & Win

Paid Programming
Awesome Adventures
Awesome Adventures
Jerry Springer Show
Dragonfly TV

Jerry Springer Show
Awesome Adventures
Awesome Advenlures
Dragonfly TV
Awesome Adventures
Awesome Adventures
DragonflyTV

Real Green

Real Green

Real Green

Dragonfty TV
Dragonfly TV
Dragonfly TV
Jerry Springer Show

Animal Allas
Animal Atlas
Edgemont

Animal Atlas

Live Life & Win
Awaesome Adventures
Myslery Hunters
Awesome Advenlures
Mystery Hunlers
Awesome Advenlures
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1.4
0.0
0.2
0.3
0.5
0.2
0.1



(Music)
VOICE OVER: The big day.

See, you need HD programming to
experience true HD...

Advertiser: Dish Network

Product: Dish Network Satellite TV
Title: Feel Complete

Ad Code: DINECA-6072

You got a new HDTV.

and only Dish Network gives you the mest
HD channels...

even with our basic package.

Text cont: HD with q ying K and wlil
vary based on package.

and watch all the sports, movies and shows...

Plus you can customize the Programming
Guide...

that you already pay for, everywhere.

Text: Avallable with select racelver models and requires
compatible portable devices.

First Date: 09/09/10
Source: New York City
Length: 30

New/Recut: New

But are you really watching HD?

and the best HD quality for free for life...

Text: $10 manthly HD add-on fee walved for lIfe of current
account. Offer explres 1/31/41 and restrictlons apply.

to show you the HD channels you want...

Dish Network. Let's watch TV.
(Fade out)

Text: dish.com
©2010 DISH Network L.L.C. All rights reserved.

- Tapes and MPEGs can be ordered by contacting us at 718.482.4211 -

This material may be used for internul review, analysis or research only. No part of this document may be reproduced, published, or publicly displayed in any form.



C

ompetitrack

Competitrack.com Media Schedule

Base: TV Airings Received and Entered Through 01/06/12.

Television Airing Schedule for DINECA-6072 (Dish Network)

Ad Title :

Ad Length :
First Aired :
New/Recut :

Feel Complete
30

09/09/10

New

Market Segment : Consumer

Market
Ballimore
Charlolle
Los Angseles

Nalional Cable

Station

WJZ

Market Totals
WBTV
Market Totals
TVB

Market Totals
AS&E Network
A&E Network
A&E Network
A&E Network
A&E Network
A&E Network
A&E Nelwork
A&E Nelwork
A&E Nelwork
A&E Nelwork
A&E Nelwork
A&E Nelwark
A&E Nelwork
A&E Nelwork
A&E Nelwork
A&E Nelwork
AS8E Nelwork
A&E Network
A&E Nelwork
A&E Network
A&E Nelwork
A&E Network
A&E Network
A&E Nelwork
AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

Air Date

09/15/10
Alrings: 1
09/12/10
Alrings: 1
11/03/10
Alrings: 1
09/11/10
09/11/10
09/11/10
09/11/10
09/12/10
09/12/10
09/12/10
08/12/110
09/13/10
09/13/10
09/14/10
09/14/10
09/14/10
09/14/10
09/14/10
09/15/10
09/15/10
09/15/10
09/16/10
09/16/10
09/18/10
09/18/10
09/19/10
09/19/10
11/25/11
11/26/11
11/26/11
11/27/11
11/28/11
11/30/11
12/02/14
12/03/11
12/03/11
12/03/11
12/04/11
12104111
12/07/11
12/08/11

Lead Audio :

Product/Campaign :
SubCategory :
Category :

Time Program

02:19 Rules Of Engagement

12:11 Tennis: U.S. Open

18:00 Chinese Programming

17:13 The Glades

18:39 The Glades

19:50 The Glades

21:12 The Glades

01:13 The Glades

16:04 Criminal Minds

17:29 Criminal Minds

18:50 Criminal Minds

23:15 Intervention

23:52 Inlervention

03:16 Inlervention

03:53 Inlervention

12:38 The First 48:

18:38 The First 48:

22:39 Criminal Minds

02:40 Criminal Minds

21:07 Dog The Bounly Hunter

22:23 Dog The Bounty Hunter

01.08 Dog The Bounly Hunter

02:25 Dog The Bounty Hunter

21:47 Movie

23:09 The Glades

01:48 Movie

03:10 The Glades

10:26 Movie

06:22 Rifleman

07:23 Rifleman

23:35 The Walking Dead

15:16 Movle

15:50 Movle

12:18 Movie

06:22 Rifleman

07:22 Rifleman

08:22 Riflernan

19:22 Movie

22:28 Movie

156:18 Movie

00:13 Movie

THE BIG DAY YOU GOT A NEW HD
Dish Network Satellite TV

Satellite TV Service

Subscription Video Services

{($000s)
Cost
0.0
0.0
03
03
0.1
0.1
5.4
5.4
5.4
9.5
6.9
49
49
65
95
95
69
6.9
6.0
65
95
6.9
9.5
95
6.8
6.9
9.5
95
6.9
6.9
N/A
NIA
NA
NIA
N/A
NA
NA
NA
N/A
NIA
NA
NiA
/A
NiA



AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

AMC*

Country Music Television®
HLN*

HLN*

HLN*

HLN*

HLN*

HLN*

HLN*

HLN*

HLN*

HLN*

HLN*

HLN*

HLN*
Hallmark Channel*
Hallmark Channel*
Hallmark Channel*
Hallmark Channel*
MTV2*

MTV2*

MTV2*

MTV2*

MTv2*

MTv2*

Oprah Winfrey Network*
Oxygen*
Oxygen*
Oxygen*
Oxygen*
Oxygen*
Oxygen*
Oxygen*
Oxygen*
Oxygen*
Oxygen*
Oxygen*
Oxygen*

Slyle Natwark*
Slyle Network*
Slyle Natwork*
Slyle Network*
Slyle Network*

12/08/11
12/09/11
12108/11
12110/11
12110111
12110/11
1211411
12114/11
12115111
12/15/11
12117111
1217111
12119111
12121711
12/21/11
12/22/11
12/23/11
12/23/11
12124/11
12/24/11
12/24/11
12/25/11
12125111
12126111
12/29/11
1213111
1213111
09/14/10
11/28/11
11/30/11
12/01/11
12/03/11
12/04/11
12/08/11
12/19/11
12724111
1212211
1212711
01/02/12
01/03/12
01/04/12
09/11/10
09/11/110
08/11110
09/16/10
10/01/10
10/10/10
10/11/10
10/17/10
11/05/10
11/26/10
11/25/11
09/30/10
10/03/10
10/04/10
10/14/10
10/18/10
11/01/10
11/04/10
11/07/10
11/11/10
11/14/10
11/22/10
11/25/10
10/08/10
11/05/10
11110110
11/13/10
11/19/10

02:44
09:55
12:22
05:53
06:23
08:20
17:10
18:26
00:29
02:51
06:29
08:24
17:55
16:08
18:27
02:53
11:08
13:24
06:22
07:21
08:20
19:50
23:22
17:55
02:20
05:40
07:22
18:19
08:29
20:29
23:41
09:59
01:59
23:43
08:29
20:28
21:59
18:59
08:29
14:59
20:29
21:45
22:44
23:46
21:49
20:19
12:51
14:42
13:41
20:19
19:20
0253
12:26
17:31
19:31
15:50
23:26
18:19
13:51
19:50
14:20
16:57
21:20
17:49
12:03
13:15
21:41
13:37
12:16

Movie

Movie

Movie

Three Slooges
Rifleman
Rifleman
Movie

Movle

Movle
Breaking Bad
Rifleman
Rifleman
Movie

Movle

Movie
Breaking Bad
Movle

Movie
Rifleman
Rifleman
Rifleman
Movie
Breaking Bad
Movle
Breaking Bad
Three Stooges
Rifleman
Movie

Morning Express
Nancy Grace
Showbiz Tonlght
Weekend Express

Body Of Evidence: Case Files Of Dayle Hinman

Showbiz Tonlght
Morning Express
Nancy Grace

Dr, Drew

Prime News
Morning Express
HLN News
Nancy Grace
Movle

Movie

Movle

Movie

Rob Dyrdek's Fantasy Factory

Sucker Free Countdown

Rob Dyrdek's Fantasy Factory

Run's House

MTV2 Special

Viva La Bam

Woelcome To Sweetle Pies
Roseanne

Snapped

Snapped

Snapped

Movle

Movie

Movie

America's Nexl Top Model
Movle

Movie

Movie

Snapped

Movle

Giuliana & Bl

Glullana & Blll
Jerseyllcious

Clean House

N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
NIA
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
NIA
N/A
NIA
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
NIA
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
NIA
N/A
N/A
N/A
N/A
N/A



Style Network*
Style Network®
Style Nelwork*
TBS
TBS
TBS
TBS
TBS
TBS
TBS
TBS
BS
TBS
TNT
TNT
TNT
TNT
TNT
TNT
TNT
TNT
TNT
TNT
TNT
TNT
TV Asia
TV Asia
TV Asla
TV Asia
TV Asla
TV Asla
TV Asia
TV Asia
TV Asia
TV Asia
TV Asla
TV Asla
TV Asla
TV Asla
TV Asia
TV Asla
TV Asia
TV Asia
TV Asla
TV Asla
TV Asla
TV Asia
TV Asia
TV Asla
TV Asla
TV Asla
TV Asia
TV Asia
TV Asia
TV Asia
TV Asia
TV Asia
TV Asla
TV Asia
TV Asla
TV Asla
TV Asla
TV Asla
TV Asla
TV Asia
TV Asla
TV Asia
TV Asia
TV Asia

11/24/10
11/26/10
11/27/10
09/11110
09/13/10
09/13/10
09/13/10
09/14/10
09/16/10
09/17/10
09/17/10
09/18/10
09/18/10
09/11/10
09/11/10
09/12/10
09/12/10
09/14/10
09/14/10
09/16/10
08/16/10
09/17/10
09/18/10
09/18/10
09/19/10
10/08/10
10/08/10
10/05/10
10/11/10
1012110
10/13/10
10/14/10
10/15/10
10/16/10
10/18/10
10/20/10
10/21/110
10/22/10
10/23/10
10/23/10
10/24/10
10/25/10
10/26/10
1027110
10/28/10
10/28/10
10/31/10
11/01/10
11/02/10
11/04/10
11/05/10
11/07/10
11/09/10
11/17/10
11/20/10
11/21/10
11/23/10
11/24/10
11/25/10
11/28/10
12/03/10
12/07/10
12/07/10
12/08/10
12/09/10
12110110
12/13/10
12/14/10
12/15/10

20:11
16:12
11:40
1641
15:28
21:51
22:61
21:57
15:25
15:02
16:26
16:02
16:562
08:25
17:26
08:23
14:38
18:28
19:49
18:32
19:15
17:42
20:55
21:42
19:45
18:06
21:54
18:52
18:25
19:25
19:53
18:26
19:06
21:27
19:56
20:27
18:25
21:56
18:01
21:32
20:55
20:24
18:53
21:21
19:56
19:56
19:36
18:24
19:56
18:56
21:51
20:56
21:25
18:19
18:32
20:58
20:21
21:20
20:46
18:51
20:47
18:53
21:58
20:57
18:53
21:23
19:21
20:22
18:51

How Do | Look?
Jerseyllclous

Movie

Everybody Loves Raymond
Tyler Perry's House Of Payne

Family Guy
Family Guy
The Office

Tyler Perry's House Of Payne
Tyler Perry's House Of Payne
Everybody Loves Raymond
Everybody Loves Raymond
Everybody Loves Raymond

Law & Order

Movie

Law & Order

Movie

Law & Order

Bones

Law & Order

Bones

Law & Order

Movle

Movie

Movie

Indian Programming
Indlan Programming
Indian Programming
indian Programming
Indlan Programming
Indian Programming
Indian Programming
Indian Programming
Indian Programming
Indian Programming
Indian Programming
Indlan Programming
Indlan Programming
Indlan Programming
Indian Programming
Indian Programming
Indian Programming
Indlan Programming
Indlan Programming
Indian Programming
Indlan Programming
Indian Programming
Indlan Programming
Indian Programming
Indian Programming
Indian Programming
Indian Programming
Indian Programming
Indlan Programming
Indlan Programming
Indlan Programming
Indian Programming
Indlan Programming
Indian Programming
Indian Programming
Indian Programming
Indlan Programming
Indian Programming
Indian Programming
Indlan Programming
indian Programming
Indian Programming
Indian Programming

Indlan Programming

NIA
N/A
NIA
5.9
59
25.3
253
36.0
6.9
5.9
5.9
5.9
5.9
6.4
6.4
3.2
3.2
10.4
14.9
10.4
14.9
8.4
14.9
14.9
14.9
0.2
0.2
0.2
02
0.2
0.2
0.2
0.2
0.2
02
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2



TV Asia
TV Asla
TV Asla
TV Asla
TV Asla
TV Asla
TV Asla
TV Asia
TV Asia
TV Asla
TV Asia
TV Asia
TV Asia
TV Asia
TV Asla
TV Asia
TV Asla
TV Asia
TV Asia
TV Asla
TV Asia
TV Asia
TV Asla
TV Asia
TV Asla
TV Asla
TV Asia
TV Asia
TV Asla
TV Asla
TV Asia
TV Asia
TV Asla
TV Asia
TV Asia
TV Asia
TV Asia
TV Asia
TV Asia
TV Asia
TV Asia
TV Asla
TV Asla
TV Asia
TV Asla
TV Asla
TV Asla
TV Asia
TV Land*
TV Land*
TV Land*
TV Land*
TV Land*
TV Land*
TV Land*
TV Land*
TV Land*
TV Land*
TV Land*
TV Land*
TV Land*
TV Land*
TV Land*
TV Land*
TV Land*
TV Land*
Travel Channel*
Travel Channel*

Travel Channel*

12/18/10
12119110
12/21/10
12/22/10
12/24/10
12/26/10
12/27110
12/29/10
01/04/11
01/04/11
01/05/11
01/06/11
01/07/11
01/07/11
01/09/11
01/09/11
01/10/11
01/10/11
01710111
0111711
01712111
01/12/11
01/13/11
01/13/11
01114111
01/14/11
01/15/11
0115111
01/16/11
01/16/11
0117111
01/19/11
01/20/11
01/20/11
01/21/11
01/24/11
01/25/11
01/26/11
01/27/11
01/27/111
01/28/11
01/28/11
01/29/11
01/29111
01/29/11
01/30/11
01/30/11
01/30/11
08/10/10
08/12/10
09/12110
09/13/10
09/19/10
10/01/10
10/04/10
10/13/10
10/15/10
10/17/10
10/17/10
10/22/10
11/01/10
11/01/10
11/14/10
1117110
11/19/10
11/24110
10/03/10
10/16/10
10/29/10

21:13
19:27
21:20
18:57
20:49
19:45
20:20
21:48
19:27
21:54
20:58
21:56
18:61
20:51
18:39
20:10
18:28
18:52
20:28
19:28
18:13
21:28
19:22
21:27
19:22
21:54
19:28
21:09
19:43
21:38
21:56
20:58
19:27
20:51
19:28
21:26
20:56
21:32
19:21
21:27
19:19
20:27
18:09
19:40
20:55
18:23
20:42
21:45
17:47
19:13
21:30
22:19
18:32
14.08
18:57
13:59
13:10
22:36
23:05
16:06
21:43
23:44
19:30
15:43
13:06
15:56
16:37
11:39
14:30

Indlan Programming
Indian Programming
Indlan Programming
Indlan Programming
Indlan Programming
Indian Programming
Indian Programming
Indian Programming
Indian Programming
Indlan Programming
Indlan Programming
Indian Programming
Indian Programming
Indlan Programming
Indian Programming
Indian Programming
Indian Programming
Indian Programming
Indian Programming
Indian Programming
Indlan Programming
Indian Programming
Indlan Programming
Indlan Programming
Indlan Programming
Indian Programming
Indian Programming
Indlan Programming
Indlan Programming
Indian Programming
Indian Programming
Indian Programming
Indian Programming
Indian Programming
Unknown Programming
Indlan Programming
Indian Programming
Indian Programming
Indlan Programming
Indian Programming
Unknown Programming
Unknown Programming
Indlan Programming
Indlan Programming
Indian Programming
Indian Programming
Indian Programming
Indlan Programming
The Andy Griffilh Show
The Andy Griffith Show
Mash

Movie

The Andy Grlffith Show
Bonanza

All'In The Family
Bonanza

Bonanza

Everybody Loves Raymond
Everybody Loves Raymond
The Andy Grlffilh Show
Movie

Roseanne

The Andy Griffith Show
Bonanza

Bonanza

Bonanza

Ghost Stories

Man v. Food

Blzarre Foods Wilh Andrew Zimmern

0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
02
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
0.2
02
0.2
0.2
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A



Travel Channel* 11/06/10 12:32 Extreme N/A

Travel Channel* 11/19/10 14:23 Blzarre Foods With Andrew Zimmern N/A
Travel Channel” 12/03/10 14:31 Bizarre Foods With Andrew Zimmern N/A
WE tv* 10/04/10 18:25 Charmed N/A
WE tv* 10/25/10 22:22 The Golden Girls N/A
WE tv* 11/01/10 21:20 The Golden Glrls N/A
WE tv* 1111310 12:53 Movie N/A
WE tv* 11113110 14:23 Movle N/A
WE tv* 11/13/10 16:49 Movle N/A
WE v* 11/22110 19:49 Charmed N/A
WE v* 11127110 17:51 The Locator N/A
WE tv* 11/26/11 19:54 Ghosl Whisperer N/A
Market Totals Alrlngs: 257 445.6
Network CBS 09/09/10 20:25 Blg Brolher 117.5
cBS 09/12/10 12:11 NFL Today 425
CBS 09/12/10 12:49 NFL Today 42.5
cBs 09/12/10 13:30 Football: NFL 162.5
cBS 09/12/10 15:05 Foolball: NFL 162.5
CBS 09/12/10 15:29 Foolball: NFL 162.5
CBS 09/13/10 20:41 Rules Of Engagement 424
CBS 09/16/10 22:23 Blg Brother 117.5
CBS 09/17/10 20:43 Medlum 25.3
c8s 09/19/10 23:31 CSI: Miaml 55.4
FOX 09/11/10 20:49 Cops 29.5
FOX 09/12/10 14:02 Football: NFL 225.0
FOX 09/12/10 15:56 Football: NFL 225.0
NBC 09/17/10 21:36 Daleline NBC-Friday 34.0
Market Totals Alrings: 14 14441
San Francisco KPIX 09/11/10 21:24 To Be Determined 0.7
Market Totals Alrings: 1 0.7
Tampa-Sainl Petersburg WFLA 09/08/10 20:14 NFL Speclal 5.8
Market Total Alrings: 1 5.8
Total for this Ad Alrings: 276 1896.5

* Cities and/or stations whose airings are reported with an "N/A" in the Cost column are monitored for new creative and
market clearance data, but not for comprehensive occurrence or spending information.

This report shows television airings entered in the competitrack.com database as of 01/06/12. Information about ads
airing within the last 30 days is preliminary and subject to revision.

Copyright 2012 by Competitrack, Inc. All rights reserved. No part of this report may be reproduced or transmitted in any
form or by any means, electronic or mechanical, including photocopying, recording or any information storage and
refrieval system.

Competitrack, Inc. (718) 4824200 Fax (718) 4824288 www.competitrack.com



(Music)
VOICE OVER: Now the best in TV meets the bes!
in movies.

V.0.: With Dish you'll get hundreds of channels,
movies, TV shows and video games with the
Blockbuster Movie Pass.

d'sﬁ’ﬁ:.;;l

now included when you get Dish.
1st MAN: It's my TV and my DVD setrvice all in one
in one bill, It's like an entertainment bundle!

Text cont (nol shown): for the Blockbuster Movie Pass. (lllegible)

e
.

.

.

.

- e

o i

s

i
.
b
i

. THE
. i
.

.

.

d'sh

That's over 20 channels of the best movies and
original series.

1st WOMAN: 100,000 titles will last me forever,
Text: (lllegible).

Advertiser; Dish Network
Product: Blockbuster Movie Pass

Title; Entertainment Bundle (Promotional)

Ad Code: DINECA-6873

d:sh'v=

Dish Network has partnered with Blockbuster to
bring you the Blockbuster Movie Pass.

Text: ONLY WITH DISH

2nd WOMAN: The movies by mail is pretly cool,
but thousands of streaming movies? That’s where
it's at,

V.0.: Dish Nelwork promotional prices slart at just
$19.99.

2nd MAN: Action, comedies, horror, sci-fi,

Text: {lllegible)

e

e

S

e e
G

V.0.: Call Dish Network now and get the
Blockbuster Movie Pass when you sign up. Plus
you'll also get HBO...

Toxi: (Hlegible) and programming sublecl to change withoul
notice.

First Date: 10/14/11
Source: USA Network
Length: 60
New/Recut: Recut

1st WOMAN: Dish Network with Blockbuster is
incredible! | get way more movies than | ever got
with DirecTV.

Text: or visit dish.com

t'sh on

V.0.: Only Dish Network can bring you unlimited
movies by mail, in-store and streaming to your PC

or TV with the Blockbuster Movie Pass...
Text: Up to 12 monlhs wilh qualifying packages. Offer based on
the discounted (illegible) price...

d:sh

IU's nearly endless.
V.0.: Switch 1o Dish Network today and you'll also
get HBO, Cinemax and Starz free for 3 months.

S

Cinemax and Starz free for 3 months. Don't wait.
Call now.

(Fade out)

Text: (lltegible)

- Tapes and MPEGs can be ordered by contacting us at 718.482.4211 -

This material may he used for incernal review, analysis or research only. No purt of this document may be reproduced, published, or publicly displaved in any form



ComEeti'track

Competitrack.com Medla Schedule

Base: TV Airings Received and Entered Through 01/06/12.

Television Airing Schedule for DINECA-6873 (Dish Network)

NOW THE BEST IN TV MEETS THE

Blockbuster Movie Pass

Satellite TV Service

Subscription Video Services

Ad Title : Entertainment Bundle (Promotional) Lead Audio :
Ad Length : 60 Product/Campaign :
First Aired : 10/14/11 SubCategory :
New/Recut : Recut Category :
Market Segment : Consumer
Market Station Air Date Time Program
Albany-Schenectady-Troy WXXA* 111117111 14.08 Swift Juslice With Jackie Glass
WXXA* 11/141/11 14:38 Swift Justice With Jackle Glass
Market Totals Alrings: 2
Allanla WAGA 11/05/11 08:35 Wild About Animals
WAGA 11112111 03:08 Swift Justice With Jackie Glasa
WAGA 11112111 17:23 Judga Joe Brown
WAGA 11/24/11 03:08 Swift Justice With Jackie Glass
WAGA 11/24/11 03:38 Swift Justice With Jackle Glass
WATL 10/30/11 20:26 Law & Order
WATL 10/30/11 21:25 Law & Order
WATL 11/06/11 17:04 Movle
WATL 11/06/11 18:46 Movle
WATL 1112111 14:15 Movle
WATL 11112111 16:43 Movie
WATL 1119/11 20:22 Movie
WATL 11/26/11 13:29 Movie
WATL 1172711 15:04 Movle
WATL 121811 16118 Movle
WATL 12/24/11 12:42 Local Sporls
WATL 12/24/11 156:55 Movie
WATL 12/25/11 16:28 Whacked Oul Sports
WATL 1225111 17:32 Brothers & Slsters
WGCL 11/16/11 02:02 Local News
WSsB 11/05/11 12:45 Raceweek
WSB 11/14/11 02:19 Da Vincl's Inquest
wsB 11/19/11 13:59 Movle
WwsB 11/28/11 02:17 Da Vincl's Inquest
WSB 12124111 14:48 Movie
WUPA 10/30/11 19:07 Two And A Half Men
WUPA 10/30/11 19:37 Two And A Half Men
WUPA 1112114 21:40 Criminal Minds
WUPA 11720111 13:35 Movie
WUPA 11/20/11 14:18 Movie
WUPA 12101111 23:03 Til Dealh
WUPA 12/04/11 16:25 Movie
WUPA 1217111 13:14 Football: College
WUPA 1211711 14:30 Football: College
WUPA 12/18/11 16114 Movie
WUPA 12/18/11 16:30 Movie
Market Totals Alrings: 36
Auslin KNVA 10/30/11 14:45 Syndlcated Special
KNVA 10/30/11 21:36 Til Death
KNVA 11/06/11 19:28 Movie
KNVA 11113/11 14:22 Movie

($000s)
Cost

N/A
N/A
0.0
0.9
0.1
20
0.0
0.1
0.5
1.5
0.7
14
09
0.8
4.0
0.4
0.5
0.7
1.8
1.3
0.3
0.9
0.1
1.5
0.3
1.6
0.3
5.5
4.6
5.6
2.3
0.5
0.5
0.9
0.4
1.8
0.8
04
0.4
46.2
0.1
0.6
0.6
0.1



Nashville

@atlonal Cable

KMSP

KSTP

KSTP

KSTP

WCCO

WCCO

Market Totals
WKRN*

Market Totals

AMC*

AMC*

BET

BET

BET

BET

BET

BET

BET

BET

FX

FX

FX

FX

Fox Business Network
Fox Business Network
Fox Business Network
Fox Business Network
Fox Business Nebwork
Fox Business Network
Fox Business Network
Fox Business Network
Fox Business Network
Fox Business Network
Fox Business Network
Fox Business Network
Fox Business Network
Fox Business Network
Fox Business Network
Fox Business Network
Fox Business Network
Fox Business Network
Fox Business Network
Fox Business Network
HLN*

Lifetime Movie Nelwork*
Lifetime Movie Nelwork”
Logo*

MTV

MTV

MTV

MTV

MTV

MTV

MTV

Splke

Splke

Splke

Splke

Spike

TV Land*

USA Neatwork

USA Network

USA Network

USA Network

USA Network

USA Network

USA Network

USA Network

USA Network

1119/11
10/30/11
10/30/11
10/31/11
10/31/11
11/04/11
Alrings: 18
10/29/11
Alrings: 1
1031111
11/09/11
11710111
11/10/1
1111711
11112111
11114111
11114/11
1117111
11118111
12/18/11
12126111
12/27/11
12727111
10/24/11
10/25/11
10/26/11
10/27/11
10/29/11
10/31/11
11/01/11
11/01/11
11/03/14
11/03/11
11/04/11
11/04/11
11/05/11
11/06/11
11/08/11
11/08/11
11/110/11
11114111
11/16/11
1119/14
1112111
11/09/11
111311
1116/11
11/03/11
11/07/11
11/09/11
11710/11
11/14/11
11/15/11
11/18/11
10/31/11
11/04/11
111111
1112111
11711
11/15/11
10114111
10/21/11
10/21/11
10/31/11
10/31/11
11/10/11
11/10/11
11/18/11
11/18/11

09:22
02:39
04:42
01:21
02:28
09:55

18:03

16:37
15:30
19:06
19:42
19:05
08:46
15:19
17:27
17:57
16:55
13:09
14:24
12:24
15:09
15:22
13:58
12:20
156:23
08:26
18:54
12:30
14:29
14:56
15:45
13:23
14:15
08:56
09:40
12:15
15:45
19:32
12:33
13:27
09:24
11:57
21:03
23:40
09:14
12:26
156:34
14:54
12:14
15:25
16:21
23:13
13:41
14:12
11:07
23:29
11:08
11:36
04:47
04:26
05:26
04:24
05:25
04:24
05:28
04:46
05:50

Animal Rescue
Movie
Enterlalners

Da Vinel's Inquest
Cold Squad
Anderson

Local News

Movie

Movle

106 & Park:

106 & Park:

106 & Park:

The Mo'nique Show
Everybody Hates Chris

The Parkers

The Parkers

My Wife And Kids

Movie

Movie

Movie

Movie

Counldown To The Closing Bell
Fox Buslness

Fox Business

Counldown To The Closing Bell
Besl Of Imus In The Morning
Cavulo

Fox Business

Fox Business

Fox Business

Countdown To The Closing Bell
Fox Business

Fox Buslness

Best Of Imus In The Morning
Best Of Imus In The Morning
Fox Business

Countdown To The Closing Bell
Lou Dobbs Tonight

Fox Business

Fox Buslness

Best Of Imus In The Morning
Weekend Express

Movie

Movie

Buffy The Vampire Slayer
Beavis & Butthead
Ridiculousness

True Life

Rldlculousness

Parental Control
Ridlculousness

Movie

CSl

Gangland

Gangland

UFC Unleashed

csl

The Andy Griffilh Show

Law & Order: Criminal Inlenl
Law & Order: Criminal Inlenl
Law & Order: Criminal Intent
Law & Order: Criminal Intent
Law & Order: Criminal Inlent
Law & Order: Criminal Intent
Law & Order: Criminal Intent
Law & Order: Criminal Intent

Law & Order: Criminal Intent

18

0.7
0.1
0.2
0.1
0.1
0.6
29
N/A
0.0
N/A
N/A
8.6
8.6
6.6
0.7
4.6
46
4.6
4.6
1.9
19
1.9
7.4
1.0
08
0.8
1.0
0.2
0.6
0.8
0.8
0.8
1.0
0.8
0.8
0.2
0.2
0.8
1.0
04
0.8
0.8
0.2
N/A
N/A
N/A
N/A
5.6
9.2
5.6
5.6
9.2
8.2
141
3.2
3.2
3.2
23.2
3.2
N/A
28
28
28
28
2.8
2.8
2.8
2.8
2.8



M\latlonal Syndicatlon

Network

i! New York Cily

USA Network

USA Network
Market Totals
Syndicated Network
Syndlcated Network
Syndicated Network
Syndlcated Network
Syndicated Network
Syndlcated Network
Syndlcated Network
Syndicated Network
Syndicated Network
Syndicated Network
Syndicated Network
Syndlcated Network
Syndicated Network
Syndicated Network
Syndlcaled Network
Syndicaled Network
Syndlcaled Network
Syndlcated Network
Syndicated Network
Syndlcaled Network
Syndicated Network
Syndicaled Network
Market Totals

cw

cw

My Network

My Network

Market Totals
WABC

WABC

WABC

WABC

WABC

WABC

WCBS

WNYW

WNYW

WNYW

WNYW

WNYW

WNYW

WNYW

WNYW

WNYW

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

WPIX

11721111
1172111
Alrings: 62
11/03/11
11/05/11
11/08/11
111311
111311
11/14/11
11/15/11
11/16/11
11/16/11
11/18/11
11/18/11
11/20/11
11422111
11/24/11
11/24/11
11/25/11
11/28/11
11/29/11
11/29/11
11/29/11
12/03/11
12/05/11
Alrings: 22
12/05/11
12/05/11
11114111
11/14/11
Alrings: 4
11/05/11
11/08/11
1112111
11114711
11/28/11
1212111
11142111
11/06/11
11/06/11
1112/11
1121
111211
1111911
11119/11
1211711
12117711
10/30/11
10/30/11
11/05/11
11/06/11
11/08/11
11/08/11
11/10/11
11111111
111111
1112111
1111311
1113/11
11/13/11
11116/11
111911
1111911
11720111
11/20/11
11720111
11/20/11
11/23/11
11727711

04:27
05:25

12:17
01:62
12:32
01:55
03:53
14:41
10:18
13:08
13:37
10:33
14:33
07:23
11:20
12:31
16:31
15:28
16:10
11:09
12:41
15:41
07:42
08:22

15.08
15:39
20.02
21:03

04:25
04:28
02:47
02:21
02:20
02:19
04:25
07:35
14:08
13:12
16:23
16:53
07:36
14:15
15:11
16:27
01:06
01:38
14:55
16:29
09:33
11:19
03:17
09:21
10:23
12:27
01:18
01:46
12:56
03:18
14:13
15:20
13:08
14:52
15:43
16:50
03:28
15:21

Law & Order: Criminal Inlent
Law & Order: Criminal Intent

Jerry Springer Show
Excused

Maury

Judge Joe Brown

Beautiful Homes And Greal Eslales

The Jeremy Kyle Show
Jerry Springer Show

Swift Justice Wilh Jackle Glass
Swift Justice With Jackle Glass

Maury

Maury

Dog Tales

Jerry Springer Show
Maury

Maury

Tha Jeramy Kyle Show
The Jeremy Kyle Show
Jerry Springer Show
Maury

Maury

WIld About Animals
Jerry Springer Show

Dr. Drew's Lifechangers
Dr. Drew's Lifechangers
Law & Order: SVU
Law & Order: SVU

Beaullful Homes And Great Estates

Storm Stories
Entertainers

Da Vincl's inquest

Da Vinci's Inquest

Da Vinci's Inquest

Pets. TV

Wild About Animals
Movie

Movie

Judge Joe Brown

Judge Joe Brown

Wild Aboul Animals
Movie

Movie

Movie

Live From Daryl's House
Live From Daryl's House
Movie

Movie

Maury

Jarry Springer Show
Lasl Shot Wilh Judge Gunn
Maury

Maury

The Young lcons

Live From Daryl's House
Live From Daryl's House
Career Day

Last Shol With Judge Gunn
Movie

Movie

Movle

Movle

Movle

Movle

Last Shot With Judge Gunn

Movie

19

28
28
198.7
234
30.0
43.2
60.0
13.0
40.0
23.4
50.0
50.0
432
43.2
6.0
234
43.2
432
40.0
40.0
234
432
432
18.0
234
766.4
235
235
30.0
30.0
107.0
0.1
0.3
0.2
0.9
0.6
0.2
0.2
0.2
0.2
3.4
0.6
1.9
0.2
0.2
0.2
1.3
02
0.1
1.1
1.9
4.8
4.9
0.6
3.0
4.2
0.6
0.3
0.3
06
0.4
0.6
0.8
28
0.6
1.1
35
0.4
17



Omaha

Orlando-Daylona Beach

WPIX
WPIX
WPIX
WPIX
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
WWOR
Market Tolals
KXvO*
KXvo*
KXVO*
KXvO*
KXVO*
Market Totals
WESH
WESH
WESH
WESH
WESH
WESH
WESH
WFTV
WFTV
WFTV
WFTV
WFTV
WFTV
WFTV
WFTV
WFTV
WFTV
WFTV
WFTV
WFTV

12/01/11
12/04/11
12/03/11
12/09/11
10/241114
10/25/11
10/27/11
10/27/11
10/28/11
10/28/11
10/28/11
10/31/11
11102111
11/03/11
11/03/11
11/03/11
11/04/11
11/04/11
11/05/11
11/05/11
11/06/11
11/06/11
11/06/11
11/07/11
11/10/11
11/10/11
111111
IRVARLARI
1112111
111211
11/116/11
117111
11911
1111911
11/22111
11/23/11
11/23/11
1112811
11/26/11
11/26/11
12/01/11
12131111
Alrings: 80
11/04/11
1112111
12/03/11
12/03/11
124711
Alrings: 5
11/04/11
11/06/11
11/06/11
11/06/11
1113/11
1113/11
1113111
11702111
11/03/11
11/06/11
11/06/11
11/06/11
11/08/11
1112111
11/13/11
11/15/11
11/118/11
11/23/11
11/26/11
11/30/11

03:18
09:43
14:31
16:50
23:09
23:10
11:16
11:47
11:18
11:46
23:1
23:22
23:21
07:22
11:15
11:47
11:17
16:40
02:09
13:51
15:12
13:31
14:15
16:41
13:25
23:22
11:08
11:38
14:23
16:50
23:15
07:22
14.08
15:51
23:15
11.08
11:37
23:28
02:09
16:24
07:22
15:37

16:37
17:21
16:59
18:17
16:41

14:55
02,54
03:24
04:21
02:54
03:11
04:22
01:11
01:11
03:55
04:24
14:49
01:13
01:43
14:29
01:13
o1:11
01:09
01:42
01:13

Last Shot With Judge Gunn
Maury

Movle

Movle

Excused

Excused

Swift Justice With Jackie Glass
Swiit Justice Wilh Jackle Glass
Swift Justice Wilh Jackie Glass
Swift Justice Wilh Jackie Glass
Excused

Excused

Excused

Anlmal Rescue

Swifl Jusllce With Jackle Glass
Swift Juslice With Jackle Glass
Swift Juslice With Jackle Glass
The Jeremy Kyle Show

Paid Programming

Movle

Movie

Movie

Movie

The Jeremy Kyle Show

Law & Order: Criminal Intent
Excused

Swifl Jusllce With Jackie Glass
Swifl Juslice With Jackie Glass
Movle

Movie

Excused

Animal Rescue

Movle

Movle

Excused

Swift Juslice With Jackle Glass
Swift Juslice With Jackie Glass
Excused

Paid Programming

Movie

Animal Rescue

Movle

The Jeremy Kyle Show
Movie
Mavie
Movle
Movle

Anderson

Enlertalnment Tonlght
Enlertalners

Ron Hazelton's House Calls
Cars. TV

Entertalners

Ron Hazelton's House Calls
Til Death

Tll Death

Lalin Lifestyles

Tha American Alhlete
Movle

Tl Death

Til Death

Movie

Tl Death

Til Death

Tll Death

Til Death

Tll Death

20

0.5
4.2
0.6
11
0.7
1.8
13
15
16
1.5
0.4
26
0.7
0.2
1.1
1.1
13
0.9
0.1
1.5
0.2
1.5
1.7
2.2
14
1.1
1.3
13
1.7
0.2
0.7
0.2
1.5
0.4
1.8
1.1
0.8
0.4
0.3
0.8
0.2
11
91.3
N/A
N/A
N/A
N/A
N/A
0.0
0.5
0.1
0.1
0.1
0.2
0.2
0.2
0.3
0.1
0.2
0.2
0.3
0.2
0.3
0.2
0.1
0.2
0.4
0.1
0.2
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100,000 NEW REASC O

celebrate!

PLUS PALKALEb STARTI

$1 9 99/mo

F-OR 12 MONTHS

S

MORE WAYS TO SAVE MORE CHANNELS MORE MOVIES

Save over $800 when you AT A HIGHER QUALITY With BLOCKBUSTER

switch to DISH Network, Get the most HD channels Movie Pass? you'll never

With the best value in TV, available — nearly 50 more than be without a movie again.

DISH Network gives you more you gat with DIRECTV - and From online streaming to

package options than our the highest quality HD picture, on-demand, by mail or

competitors. Get the channels featuring 1080p Video On in-store, you'll have access R
you want at a price that blows Demand. Plusg, enjoy HD FREE to over 100,000 titles along

the competition away. DISH For Life with any of our qualifying with a variety of premium

Network customers save pragramming packages. channels, Plus, get HBOY,

more than 15% each month Cinemax® and Starz®
over DIRECTV® customers? = o) FREE for 3 months. That's
over 20 channels and a
$99 value!

Haow te igakin i

Bridesmalds
iy

INTRODUCING BLOCKBUSTER MOVIE PASS
INCLUDED WHEN YOU SIGN UP FOR DISH NETWORK

U O\gl !

free .

FOR GREAT TV THERE'S ONLY ONE CHOICE ~ DiSH NETWORK. .,
HURRY, CALL AND SWITCH TODAY!

1-866-540-5993 dish.com




aet more VAIU@ oty with pisH NETWORK

EVERYDAY PRICE GUARANTEE UNTIL 2013!

© @cBs & rox caw O P

e Grogt Amiitean Cenfry {GAC) Nkttt nndNekar M (W) TV Girleie Netwark
CEPAN Haltmark Chama! Nigstoons Matwark

tio C-EPANE Chtdoor Channal

Blgomburg Teiswsion Dk HOME |nferaesim TV HLN Ve

Hoomaen™= o HEN HFDTY

CBS Hpoita Netwiork Basymantary Channel Hub

Kid Tunes includas BLOCKBUSTER ldovie Pass for 3 montha @
W adl du= . r G ; ; fﬁﬁ“l’ﬁ”.u v
\ . " s & i - J S MR 4 3
T = e
@HD ces@iHD FBNBCHD FOXE G Q Kiiat D Only Nickelodeon/Nick st Nils (¥} 1 Lot ¥
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REE HE DishHOME Interactive TV faks RipeliCharpa! VH1 HD

ABT Family X hangey Chennei iRy HLN MO Rpi\in TV HD VWoather Charnsi HO *

Ca oot Mastwark (6159 40 # Dignuy Chanaol (W) Moo Réditg TV Syt e .

Carloon Network (W) Documentary Channel HEN VEk5
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ONLY DISH NETWORK
GIVES YOU ALL THIS FOR

ree

Pick a qualifying DISH package,
and enjoy...

free

HD FOR LIFE

HD DVR w gz A TVR Ser # tae anries

Conte DISH Neti e
[T ‘é:jri" 1] '

d:sh

GET IT FREE. CALL NOW!

1-866-540-5993

Restrictions apply. See back of enclosed leller for defails.



10re movies
THAN ANYONE ELSE

NEVER BE WITHOUT
A MOVIE

INCLUDED WHEN YOU
SIGN UP FOR DISH

e Over 100,000 tiles gvailable
¢ Stream thausands of movies o vour TV o PC
ey

GET OVER 20 PREMIUM
MOVIE CHANNELS

\ .
® g starz

FREE FOR 3 MONTHS

d:sh
MAKE THE CALL TODAY!

1-866-540-5993

Reslrictions apply. Ses back of enclosed letter for details.
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CUTTING-EDGE

technology

TV evei;ywhere

FREE
Sling Adapter

After rebate’

Owr exclusive Sling™ Adapter lets you enjoy five TY fo go-—anytims and
anywhere. Watch everything from sports to the evening news on your
smartphone, tablet or computer. That's sverything on your DVR, all your
shannelg-—at ae addilional manthly charge.

DISH online

Enjoy housinds of FREE On Demand TV shows and movies right an
your computer - anytime, ampwhere, Plus, unlock crelusive conlont
from the networks you sebsoribeio  over 20,000 FREE shows anid

mories - now online and all On Demand

DISH rerﬁote o
access W

Waorking lae? Stuck in traffic? Schedule & recording 1o
your OVE frarm your simasiphona or taklet,

plus
DISH HIGH-SPEED

Wie're nol just a TV provider. We can proside you
highs-spead Internet and siwe you money at the sase lime

N ——

CALL NOW! -~ )
i : . B
1-866-540-5993 d:sh
. - ’
Broucland emel conrneeton is coquired Lo ansess all feotures,
'Sou hack of enclosad lohter for details,
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Media ID: 20111123-01115

[USA] Consumer Direct Mail

TV Packages from Dish Network

First Seen: November 2011 Last Seen: December 2011 Media ID: 20111123-01115

Product: TV Packages

Sector: Telecoms

Category: TV (Cable/Satellite/Fiber Optic)

Company: Dish Network

Campaign Languages: English

Offer: DishFamily for $19.99 a month for 1 year, America's Top 120 for $29.99 a month for
1 year, America's Top 120 Plus for $5 additional per month, America's Top 200 for
$39.99 a month for 1 year and America's Top 250 for $44.99 a month for 1 year

Incentives

Incentive Text Incentive Type Incentive Value

Free HD DVR Free Merchandise None

Free Sling Adapter Free Merchandise None

Free installation Free Service None

HBO, Cinemax and Starz free for 3 months Free Service None

Mailing Type: Acquisition Mailing

Direct Mail Type: Letter + Envelope

Delivery Type: Standard

Offer Close: 2012-01-31

Indicia: Permit

Pre-Sorted: Yes

Mail Pack ltems: Flyer
Non-Windowed Envelope

Estimated Mail Volume 4,890,000

Estimated Direct Mail Spend ($): 3020000

Response Mechanism:
800 telephone number

Key Features:
HD free for life
Save over $800

Editorial

This mailing was seen between November 2011 and December 2011. We monitored this mailing in the East North Central,
East South Central, Middle Atlantic, Mountain, New England, Pacific, South Atlantic, West North Central, and West South
Central regions. The recipients' income ranges from less than $15,000 to over $200,000. The recipients' age ranges from 26 to

over 65.

http://www.comperemedia.com/
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Media ID: 20111123-01115

Offer Information

General Offer Information
Contract Required
Incentive Type

Installation Charge ($)
Multiple Offers Featured

Offer Origin

Prescreen Opt-Out Disclosure
Telecom Type

Telecom Offers Information

Yes

Equipment discount
Installation discount
Service discount

0.00

Yes

Service Provider/Manufacturer
No

TV - Satellite

Goto Monthly Cost ($) Introductory Monthly Cost ($) Introductory Term (Months) Offer Description
1144.99 29.99 12 America's Top 120
2159.99 39.99 12 America's Top 200
3169.99 44,99 12 America's Top 250
4124.99 19.99 12 DishFamily

TV Information

Channel Lineup Included

Channels noted in piece

Channels part of primary offer

http://www.comperemedia.com/

Yes

A&E Network

ABC Family Channel
AMC

CNBC

CNN

Cinemax

Discovery Channel
ESPN

ESPN2

Encore

HBO

Lifetime Television
MTV
Nickelodeon/Nick at Nite
QvC

Starz

TBS Superstation
TLC

TMC

TNT

The Weather Channel
USA

VH1

A&E Network

ABC Family Channel
AMC

CNBC

CNN

Discovery Channel
ESPN

ESPN2

Encore

Lifetime Television
MTV
Nickelodeon/Nick at Nite
Qve

TBS Superstation

Generated on Fri 6 Jan 2012




Media ID: 20111123-01115

Exclusive to One Channel

Premium TV Channels

TV Options

TLC

TMC

TNT

The Weather Channel
USA

VH1

No

Cinemax
Encore
HBO
Starz
TMC

DVR
Hi-Def

Demographic information for mails received by the Household Panel

Age

Income (§)

Under 18

0%

Less than $15,000

13%

18-25

0%

$15,000 - $24,999

16%

26-30

2%

$25,000 - $34,999

1%

31-35

1%

$35,000 - $49,999

15%

36-40

1%

$50,000 - $74,999

20%

41-45

10%

$75,000 - $99,999

15%

46-49

7%

$100,000 - $149,999

8%

50-55

19%

$150,000 - $199,999

0%

56-60

6%

Qver $200,000

3%

61-64

12%

Unknown

0%

65+

22%

Unknown

0%

States:
AL

http://www.comperemedia.com/
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Media ID: 20111123-01115

TX
VA
WA
Wi
wv

Panelist DMA;
Ada-Ardmore, OK
Albuguerque-Santa Fe, NM
Amarillo, TX
Bakersfield, CA
Bangor, ME
Beaumont-Port Arthur, TX
Boise, ID
Boston, MA
Buffalo, NY
Cedar Rapids-Waterloo & Dubq, |A
Charleston, SC
Charleston-Huntington, KY/OH/AMWV
Charlotte, NC
Chicago, IL
Cincinnati, OH/KY
Cleveland, OH
Columbus, GA
Dayton, OH
Elmira, NY
Fargo-Valley City, ND
Florence-Myrtle Beach, SC
Ft. Smith, AR
Grand Rapids-Kalmazoo-Battle Creek, MI
Great Falis, MT
Green Bay-Appleton, WI/MI
Greensboro-H. Point-W. Salem, NC
Greenville-New Bern-Washington, NC
Greenville-Spartanburg-Asheville, SC
Harrisburg-Lncstr-Leb-York, PA
Houston, TX
Indianapolis-Lafayette, IN
Jackson, TN
Joplin-Pittsburg, KS/MO
Lafayette, LA
Lexington, KY
Los Angeles, CA
Louisville, KY
Memphis, TN/MS/AR
Milwaukee, WI
Missoula, MT
New Orleans, LA
New York, NY —_ %
Oklahoma City, OK
Omaha, NE/IA
Paducah-Cape Girardeau-Harrbg, IL/KY/MO
Pittsburgh, PA
Portland, OR
Portland-Auburn, ME
Raleigh-Durham, NC
Roanoke-Lynchburg, VA
Rockford, IL
Sacramento-Stockton-Modesto, CA
San Francisco-Oakland-San Jose, CA
Seattle-Tacoma, WA
Shreveport, AR/LA/OK/TX
Spokane, ID/WA
Springfield, MO
St. Louis, IL/IMO

http://www.comperemedia.com/ Generated on Fri 6 Jan 2012
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Topeka, KS

Tri-Cities, TN/VA

Tulsa, OK

Washington, DC
Wausau-Rhinelander, Wi
Wichita-Hutchinson Plus, KS
Yakima, WA
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DIRECTV

-

DIRECTV.

PREMIER package
285* digital channels

Page 1 of 1

| Print channels for ZIP Code 12501

EN ESPANOL

410 ‘

| ONCE México*

3net (HD)
A&E
ABC Family
| American Movie Classics
| (AMC)
Animal Planet
Audience Network
BBC America
BYU TV
Big Ten Network
Biography Channel

Black Entertainment
Television (BET)
Bloomberg Television
Boomerang
Bravo
CBS Sports Network
CCTV-9
CMT
| CNBC

CNBC World
| NN
| CSPAN 1
| CSPAN 2
‘ Cartoon Network (East)
|

Cartoon Network (West)
Centric
Chiller
| Christian Television
Network (CTN)
Church Channel
Cloo
Comedy Central
Cooking Channel
Current TV
DIY Network
Daystar
Discovery Channel
Discovery Fit & Health
Disney Channel (East)

PREMIUMS

447

5D} 107
265
311
254

[ED] 282
EB] 239

264

374
610
266
329

353
298

237
613
2053
327
355
357

202
350

351

296
297

330

257

376

371
308
249
232
358
230
369
278
261
290

V-me*

Disney Channel (West)
Disney XD
Documentary Channel
E! Entertainment
ESPN

ESPN 3D (HD)

ESPN2

ESPNEWS

ESPNU

EWTN

Enlace Christian
Television*

FUEL TV

FX

Food Network

Fox Business Network
Fox Movie Channel
Fox News Channel
Free Speech Tv*

Fuse

GEM NET (Global
Expansion Media
Network)*

GOD TV

GSN, the network for
games

Galavision

GolTV HD English
Golden Eagle
Broadcasting*

Golf Channel

Gospel Music Channel
Great American Country
H2

HDNet

HITN*

Hallmark Channel
Headline News
History Channel

Home & Garden
Television (HGTV)
Home Shopping Network

Hope*

440 I mun2

291
292
267
236
206
106
209
207
208
370
448

618
248
234
359
258

360
348

339
2068

365
233

404
620
363

[EE] 218
338
326
271
306
438
312
204
269
229

240
368

INSP
ION Television
ION Television West

Independent Film
Channel (IFC)
I(rlm[\)/)estigation Discovery

Jewelry Televislon
Jewish Life Television*
Lifetime

Lifetime Movie Network
LinkTV

Logo

MHz WORLDVIEW*
MLB Network
MSNBC

MTV

MTV2

Military Channel
NASA TV

NBA TV

NBCS

NFL Network
NHL Network
NRB

Nat Geo WILD

National Geographic
Channel

Nick Jr.
Nickelodeon (East)
Nickelodeon (West)
Nicktoons Network
OWN

Ovation TV
Oxygen

PBS

PBS Kids Sprout
Planet Green
Pursuit Channel
Qvc

364
305
347
559

285

313
366

252
253

375

272
2183
213
356
33
333

287

289

[ED] 216

. [E3) 603
'EE 212

215
378
283
276

301
299
300

302

279

274

251

0

295

286
608

275

PRINT & |

RFD TV 345
ReelzChannel 238
SOAPnet 262
Science Channel 284
ShopNBC 316
Speed Channel 607
Spike 241
Style 235
Syfy Channel 244
TBS 247
TCT Network 377
TNT 245

TV Guide Network 273
TV Land 304
TV One 328
TeenNick 303
Tennis Channel [HB1217
The Hub 294
The Learning Channel  [HE] 280
The Sportsman Channel 605 |
The Word Network 373 |
Travel Channel ol 277
Trinity Broadcasting 372
Network (TBN)

TruTv 246 |
Turner Classic Movies 256
(TCM) i
USA Network 242
Unlvision 402 |
VH1 335 |
VH1 Classic 337
Velocity [EE281 |
WE: Women's 260 |
Entertainment [
WGN America 307
Weather Channel 362
World Harvest Televisfon 367
n3D [ER 103

5STARMAX HD East
@MAX HD East
ActionMAX HD
Cinemax East
Cinemax West

| ENCORE (East)
ENCORE (West)
ENCORE Action
ENCORE Drama
ENCORE Family

http://www directv.com/DTV APP/compare/printablePackageChannels.jsp?packageld=9600...

520
523
519
g 515
516
[HE) 535
536
541
540
542

FLiX ON DEMAND®
FOX Deportes

Flix

Fox Soccer Channel
GolTV

HBO (East)

HBO (West)

HBO 2 (East)

HBO 2 (West)

HBO Comedy HD

1557
624
557
619
620
501
504
502
505
506

MoreMAX

Outdoor Channel
SHOWTIME

SHOWTIME (West)
SHOWTIME 2
SHOWTIME Extreme
SHOWTIME ON DEMAND
SHOWTIME Showcase
STARZ (East)

STARZ (West)

BHB] 517

606
545
] 546
{HE] 547
H0] 549

1545
{EE] 548
o) 527
BEd 528

STARZ® ON DEMAND 1527
Showtime Beyond HD 550 |
Showtime Next HD 551
Showtime Women HD 552
Sundance Channel 558
Sundance ON DEMAND 1558
THE MOVIE CHANNEL™ 1554
ON DEMAND
TMC Xtra HD East 556
TVG - The Interactive 602
Horseracing Network
The Movie Channel 554
(East)

1/5/2012
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American FactFinder - Results Page 1 of 2

<(; U.S. Census Bureau

|

FactFinder © A

QT-H1 General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hitp:fhveway census. goviprod/icen2010/dac/sf1.pdf,

Geography: jéﬂr“ﬁ“énié toWr{,_ISOErEs County, New York__i

Subject 'Number |Percent |
OCCUPANCY STATUS i ' i
Total housing units 2,045 | 100.0 |
Occupied housing units 1,741 85.1 |
Vacant housing units | 304 14,9
: | |
| TENURE |
Occupied housing units _1.741 100.0
Owner occupied 1,168 B6.5
Owned with a mortgage or loan 1 670 385
i Owned free and clear ' g 488 28.0 [
| Renler occupied ' [ 583 335|
i |
| VACANCY STATUS ) i !
| Vacant housing units | 304 1000 |
For rent | 75 24.7 |
Rented, not occupied . 3 1.0 |
For sale only | 43 14.1 |
Sold, not occupied | 4 1.3 |
For seasonal, recreational, or occasional use ' 95 31.3
For migratory workers 0 0.0
Other vacant 84 276 |

[
TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF ;
|

HOUSEHOLDER |
| Occupied housing units - ' | 1741 1000
i Owner-occupied housiﬁg units | 1,158 66.5
Not Hispanic or Latino householder 1121 644
| White alone householder | 1,077 619 |
| Black or African American alone householder ' 22 1.3
' American Indian and Alaska Native alone householder 4 0.2
Asian alone householder 9 0.5 |
Native Hawaiian and Other Pacific Islander alone householder 0 0.0
Some Other Race alone householder : 1 0.1
Two or More Races householder ] 8 0.5
Hispanic or Latino householder o § 37 2.1
White alone householder % 23 1.3
Black or African American alone householder | 4 0.2
American Indian and Alaska Native alone householder ' | 0 0.0
Asian alone householder 0| 0.0 |
Native Hawaiian and Other Pacific Islander alone householder 0 0.0 |
Some Other Race alone householder 7| 0.4 |
Two or More Races householder 3 0.2 |

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 1/4/2012



American FactFinder - Results Page 1 of 2

"

<o U
il ¢

o tFinder ©
FactFinder e

QT-H1 General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hitp:/Avww census goviprod/cen2010/dac/sf paf.

Geography: I_Cﬂnah tgwi D_tltcheKCOMy, New -Yor_k_:

Subject | Number Percent
OCCUPANCY STATUS _ | !
Total housing units | 1,915 1000
Occupied housing units 1,602 ; 83.7 |
Vacant housing units 313 16.3
TENURE
Occupied housing units 1,602  100.0
Owner occupied 1,352 844 |
Owned with a mortgage or loan ' i 942 58.8 |
Owned free and clear ' 410 | 256 |
Renter occupied 250| 156 '
VACANCY STATUS |
Vacant housing units 313 100.0 |
For rent i 28 8.9
Rented, not occupied | 2 0.6 |
For sale only ' 25 8.0
Sold, not occupied 1 0.3 |
For seasonal, recreational, or occasional use 215 68.7
For migratory workers 0 0.0
Other vacant _ 42 13.4

| TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF

HOUSEHOLDER
Occupied housing units 1602 | 100.0 |
Owner-occupied housing units 1352 844
Not Hispanic or Latino householder 1,334 83.3
White alone householder 1,302 8”1 31
wBwlack or African American alone householder | 13| 0.8/
: American Indian and Alaska Native alone householder ' 2 ' 0.1
Asian alone householder 11 0.7
Native Hawaiian and Other Pacific Islander alone householder 0 0.0
Some Other Race alone householder : 2 0.1
Two or More Races householder 4 0.2
Hispanic or Latino householder 18 1.1
White alone householder v | 13 0.8
Black or African American alone householder ' 0| 0.0 |
American Indian and Alaska Native alone householder 0 0.0
Asian alone householder 0 0.0
Native Hawaiian and Other Pacific Islander alone householder 0! 0.0
Some Other Race alone householder 4 0.2
~Twoor More Races householder 1] 0.1

http:/factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_1... 2/28/2012



American FactFinder - Results

<0 aU"‘S"' Census Bureau

Page 1 of 1

et Finder ¢

FactFinder N 4

QT-H1 General Housing Characteristics: 2010
| 2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see

http:/iwww census.goviprod/cen2010/doc/si1 pdf.

Geography: _D?)ve_rtown, Dutchess C@t}ﬁ New York 5

Subject
OCCUPANCY STATUS
Total housing units
Occupied housing units

Vacant housing units

TENURE
Occupied housing units
Owner occupied
Owned with a mortgage or loan
Owned free and clear -
Renter occupied

| VACANCY STATUS
Vacant housing units

For rent

Rented, not occupied

For sale only
| Sold, not occupied

For seasonal, recreational, or occasional use

| For migratory workers
| Other vacant

TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF
HOUSEHOLDER

Occeupied housing units
Owner-occupied housing units
Not Hispanic or Latino householder
White alone householder
Black or African American alone householder
American Indian and Alaska Native alone householder
| Asian alone householder
| Native Hawaiian and Other Pacific Islander alone householder
Some Other Race alone householder
Two or More Races householder
| Hispanic or Latino householder
| White alone householder
Black or African American alone householder )
American Indian and Alaska Native alone householder
Asian alone householder
Native Hawaiian and Other Pacific Islander alone householder
Some Other Race alone householder
Two or More Races householder

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10...

|Number | Percent |

| 3637 | 100.0
| 3259 | 896
| a7 104
|
| _
| 3250 100.0 |
| 2380 73.0]|
1634 501
746 228
I 879 | 270
-
: |
378 | 100.0
| 103 272
i 3 0.8
| 43 114
18 4.8
| 104 27.5
| 0 0.0
[ 107 283
|
|
3259 | 1000 |
2380 730
2203 | 676
2,066 63.4
90 28
4 0.1
22| 07|
0 00
i 1. 00
| 20 0.6
| 177 54
T 3.5
6 02
1 0.0
0 0.0
o| 00
44 1.4
11 03

1/5/2012



American FactFinder - Results

<¢ U.S: Census Bureau

FactFinder A

QT-H1 General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see

hitpritwww, censtis goviprod/cen2010/doc/sf1.pdf.

Geography: [ East Fishkill town, Dutchess County, New York

| OCCUPANCY STATUS
Totalvh”ousing units
Occupied housing units
Vacant housing units

TENURE
Occupied housing units
Owner occupied
Owned with a mortgage or loan
Owned free and clear
Renter occupied

| VACANCY STATUS
Vacant housing units
For rent
Rented, not occupied
| For sale only
| Sold, not occupied

Subject

! For seasonal, recreational, or occasional use

For migratory workers
| Other vacant
|

| TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF

HOUSEHOLDER
Oceupied housing units
Owner-occupieqwhousing units

Not Hispanic or Latino householder

White alone householder

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC _10...

Black or African American alone householder

American Indian and Alaska Native alone honehoIder

Asian alone householder

Native Hawaiian and Other Pacific Islander alone householder
Some Other Race alone householder

Two or More Races householder

Hispanic or Latino householder

White alone householder

Black or African American alone householder

American Indian and Alaska Native alone householder

Asian alone householder

Native Hawaiian and Other Pacific Islander alone householder
Some Other Race alone householder

Two or More Races householder

|Number | Percent

| 10,039

9.512 |

527

9,512 |

8,571
6,785

1,786 |
941

527
7

6
114
31
204
0
95

9,512
8,671
8,115

7,488 |

238
3

313

1
13
59

456 |
312 |

| 1000

100.0 |
948 |
521

100.0 |
90.1
71.3
18.8

9.9

100.0
146
1.1
21.6
| 5.9
| 387
0.0

| 180

90.1
853 |
78.7 |
2.5

0.0 |
3.3 |
. 00
| o1
| o8
| a8
3.3
0.2
0.0
0.0
0.0
10|
0.3 |

Page 1 of 2

1/5/2012



*

American FactFinder - Results

o

fir

<¢/ U.S. Census Bureau

FactFinder © \

QT-H1 General Housing Characteristics: 2000

Census 2000 Summary File 1 (SF 1) 100-Percent Data

NOTE: For information on confidentiality protection, nonsampling error, definitions, and count corrections see

http:/ffactfinder.census.govihome/en/datanotes/expsfiu.htm.

Subject
| OCCUPANCY STATUS
Total housing units
Seo 9( i Occupied housing units
Ko | Vacant housing units
TENURE
Occupied housing units
Owner-occupled housing units
Renter-occupied housing units
' VACANCY STATUS
Vacant housing units
For rent
}Cor sale only
Rented or sold, not occupied
For seasonal, recreational, or occasional use
For migratory workers
Other vacant
| RACE OF HOUSEHOLDER
| Occupied housing units
One race
White
Black or African American
American Indian and Alaska Native
Asian v
Native Hawaiian and Other Pacific Islander
Some other race
Two or more races

HISPANIC OR LATINO HOUSEHOLDER AND RACE OF

HOUSEHOLDER _
Occupied housing units
Hispanic or Latino (of any race)
Not Hispanic or Latino
White alone
| AGE OF HOUSEHOLDER
| Oeccupied housing units
15 to 24 years
25 to 34 years
35 lo 44 years
45 fo 54 years
55 to 64 years
65 years and over
65 to 74 years

Nur-f1ber

303 |

70

4,868
4,811
4,627

55

47

72
57

4,868
216

4,652 |

4,496

4,868 |

61
688
1,402
1,241
770
706
383

Kent town, Putnam County, New
York

Percent

100.0
90.9
9.1 |

100.0
98.8
95.0 |

11
02|
1.0 |
0.0
1.5
1.2

100.0
4.4

95.6
92.4

100.0
1.3
14.1
28.8
25.5
15.8
14.5
7.9

Occupied household number used to find effective competition is derived from the allocation

method described in footnote 26 of the Petition.

Page 1 of 2
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QT-H1 General Housing Characteristics: 2000

Census 2000 Summary Fiie 1 (SF 1) 100-Percent Data

NOTE: For information on confidentiality protection, nonsampling error, definitions, and count corrections see

http://factfinder.census.gov/home/en/datanotes/expsfiu.htm.

_ Subject
| OCCUPANCY STATUS
Total housing units
Lo 4 il Occupied housing units
wote Vacant housing units
TENURE
Occupied housing units
Owner-occupied housing units
Renter-occupied housing units
VACANCY STATUS
Vacant housing units
For rent
For sale only _
Rented or sold, not occupied
For seaéonal. recreational, or occasional use
For migratory workers
| Other vacant
| RACE OF HOUSEHOLDER
Occupied housing units
One race
White
Black or African American
American Indian and Alaska Native
Asian
Native Hawaiian and Other Pacific Islander
Some other race
Two or more races

HISPANIC OR LATINO HOUSEHOLDER AND RACE OF
HOUSEHOLDER

Occupied housing units
Hispanic or Latino (of any race)
Not Hispanic or Latino

White alone
| AGE OF HOUSEHOLDER

Oecupied housing units
15 to 24 years
25 (o 34 years
35 lo 44 years
45 lo 54 years
55 lo 64 years
65 years and over

65 lo 74 years

Marlborough town, Ulster County, Ne\wlv

Number

York

3,176

&
£
:

3,020 |

156

3,020

2,074
946 |

156
43
30
12
22
11
38

3,020 |

2,984
2,862

88

23
36

3,020

95 |

2,925
2,797

3,020

81
433
786
675
427

618 |

305

i

Percent |

100.0
95.1 |
49

100.0
68.7
313

100.0
27.6 i
19.2

7.7
141
7.1 |
24.4

100.0 |
98.8
94.8

29
0.2
02
0.0

i

0.8
12

100.0
34|
96.9 |
926

100.0
2.7
143 |
26.0
22.4 |
14.1 |
205
10.1 |

% Occupied household number used to find effective competition is derived from the allocation

method described in footnote 26 of the Petition.
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QT-H1 General Housing Characteristics: 2010
| 2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hitp:ffwww.census. gov/prod/cen2010/doc/sf1. pdf.

Geography: [Millbrooli village, NewMY__or_”lE_

Subject !Number Percent
OCGUPANCY STATUS _ '
Total housing units | 798 | 100.0 |
Occupied housing units ' | 691| 866
Vacant housing units . 107 | 13.4 J
| |
TENURE | |
Oceupied housing units . - T 6ot | 100.0 |
Owner occupied | 352! 509
Owned with a morigage or loan | 210 304 |
Owned free and clear i 142 | 205 |
' Renter occupied | 3391 491 |
— ' |
| VACANCY STATUS | !
Vacant housing units | 107 100.0 |
For rent | 28 26.2 |
Rented, not occupied 4 3.7 E
For sale only ) 1] 103}
Sold, not occupied _ 3 281
For seasonal, recreational, or occasional use 34 31.8
For migratory workers ! 0 | 0.0
Other vacant ) i 27| 252

TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF
HOUSEHOLDER

|
Occupied houéihg units ‘ 691 100.0
[ Owner-occupied housing units | 352 50.9 i
! Not Hispanic or Latino householder I 344 49.8 |
! White alone householder | a4 49.3 |
! Black or African American alone householder | 2 0.3
| American Indian and Alaska Native alone householder | 0 0.0
| Asian alone householder | 0 0.0
Native Hawaiian and Other Pacific Islander alone householder 0 00
I Some Other Race alone householder 0 0.0
~ Two or More Races householder il 01
Hispanic or Latino householder 8 12
White alone householder 6 0.9
Black or African American alone householder - 0| 0.0
American Indian and Alaska Native alone householder ' 0 0.0
Asian alone householder 0| 0.0
- Native Hawaiian and Other Pacific Islander alone householder 0 0.0 ‘
Some Other Race alone householder 2 0.3
Two or More Races householder 0| 0.0

http://factfinder2.census.gov/faces/tableservices/jst/pages/productview. xhtmI?pid=DEC_10... 1/5/2012



American FactFinder - Results Page 1 of 1

<¢ U.S. Census Bureau

' A =% L ,j
et Finder 5

QT-H1 . General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
http:/iwww census goviprod/icen2010/doc/st1. pdf

Geography: [Millerton village, New York |

I Subject Number Percent |
| OCCUPANCY STATUS _ ‘I
| Total housing units o ' 461 | 1000
Occupied housing units ' | 396 859
Vacant housing units 2 65| 141
|
TENURE |
Occypfeq_housing units | 396 | 100.0
Owner occupied » | 207 52.3
Owned with a mortgage or loan | 135 34.1
Owned free and clear ' R o 72 18.2
Renterwogcgpied o o 189 | 477 |
VACANCY STATUS ' , ‘
| Vacant housing units 65 | 100.0 ‘
For rent ! 23| 354
Rented, not occupied ' 2 3.1
For sala only | 5 7.7
Sold, not occupied 3 48 |
For seasonal, recreational, or occasior]al use | 15 1 23.1 |
For migratory workers B | 0| 0.0 '
Other vacant . ' - 17| 262

TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF

HOUSEHOLDER [ |
Occupied housing units | 396 | 100.0
Owner-occupied housing units | 207 52.3
Not Hispanic or Latino householder | 201 50.8
White alone householder | 197 | 49.7
Black or African American alone householder ' 2 0.5
American Indian and Alaska Native alone householder | 0 0.0
Asian alone householder 1 0.3
| Native Hawaiian and Other Pacific Islander alone householder 0 0.0
| Some Other Race alone householder [ 0| 00 |
Two or More Races householder | 1] 0.3
Hispanic or Latino householder ) ' 6 1.5 !
White alone householder | 4| 10§
Black or African American alone householder o 0 0.0 ;
American Indian_and Alaska Native alone householder 0 0.0 l
Asian alone householder 0 0.0
Native Hawaiian and Other Pacific Islander alone householder 0 0.0_I
| Some Other Race alone householder [ 2 0.5 |
wa or More Races householder | 0 ‘ 0.0 |

hitp://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 1/5/2012
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QT-H1 General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hitp:/iwww census, goviprod/cen2010/doc/sf1.pdi.

Geography: [ North East town, Dutchess County, New York .

‘ Subject |Number  Percent
OCCUPANCY STATUS i .
~ Total housing units I 1,627 100.0
Occupied housing units | 1289 77.4|
Vacant housing units | 368 22,6
|
TENURE |
Occupied housing units ' 1,259 | 100.0
Owner occupied N 831 66.0
Owned with a modgége or loan : 536 42.6 |
Owned free and clear | 205 23.4
Renter accupied | 428 34.0 |
|
| VACANCY STATUS ,
Vacant housing units 368 100.0 '
| For rent 34 9.2
Rented, not occupied “ 4 1.1
For sale only v 1 26 7.1
Sold, not occupied 5 1.4
For seasonal, recreational, or occasional use 249 67.7 |
For migratory workers | 0 0.0 |
~ Other vacant | 50 13.6
TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF
HOUSEHOLDER |
! Occupied housing units N | 1,259 ©100.0
| Owner-occupied housing units | 831 66.0
' Not Hispanic or Latino householder [ 811 644
White alone householder 795 63.1 '
Black or African American alone householder 8 08
American Indian and Alaska Native alone householder 2 6.2
Asian alone householder 2 0.2
Native Hawaiian and Other Pacific Islander alone householder 0 0.0
Some Other Race alone householder 0 0.0
Two or More Races householder - 4 0.3 |
Hispani'c or Latino householder - 20 1.6
White alone householder ' 12 1.0
Black or African American alone householder - 1 0.1
American Indian and Alaska Native alone householder li 0 0.0
Asian alone householder 0| 0.0 |
| ) Native Hawaiian and Other Pacific Islander alone houseﬁblder 0 0.0 |
Some Other Race alone householder | 6 0.5
‘ Two or More Races householder | 1 0.1 |

http://factfinder2.census.gov/faces/tableservices/jst/pages/productview.xhtml?pid=DEC_10... 1/5/2012
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QT-H1 ‘ General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hitp://www census.goviprodicen2010/doc/sf1 . pdf,

Geography: [Eine Plains_tqrwn,_D_utchess County, New York |

j Subject |Number Percent
| OCCUPANCY STATUS |
| Total housing units | 1,284 100.0
[ . Occupied housing units 1,007 | 784
Vacant housing units 277 21.6
| TENURE
| Occupied housing units o | 1,007 | 1000
Owrier ocoupied 736 | 734
| Owned with a mortgage or loan 466 @ 463
Owned free and clear i 270 26.8 |
Renter occupied B . 271 26.9
i
VACANCY STATUS | |
Vacant housing units % 277 | 100.0 |
For rent i 27 | 9.7
Rented, not occupied | 3| 1.1
For sale only j 20 7.2
Sold, not occupied 5 | 1.8
For seasonal, recreational, or occasional use | 145 | 523
For migratory workers _ | 2 0.7
Other vacant | 75 27.1
| | |
TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF '
| HOUSEHOLDER |
| Occupied housing units - ' | 1007 1000
Owner-occupied housing units 736 73.1
Not Hispanic or Latino householder § 718 | 713
White alone householder ' . 698 69.3
Black or African American alone householder 3 0.3
American Indian and Alaska Native alone householder 0| 0.0
Asian alone householder 71 0.7
Native Hawaiian and Other Pacific Islander alone householder | 1| 0.1
Some Other Race alone householder | 0 0.0
Two or More Races householder | 9| 0.9 |
| Hispanic or Latino householder | 18 1.8
| White alone householder | 15 15|
| Black or African American alone householder | 0 0.0 |
| N American [ndian and Alaska Native alone householder | 0] 0.0
i Asian alone householder i 0 0.0 l
Native Hawaiian and Other Pacific Islander alone householder | 0| 0.0 |
Some Other Race alone householder | 3 0.3 |
| Two or More Races householder | 0 0.0 |

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 1/5/2012
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QT-H1 | General Housing Characteristics: 2010
| 2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hitp:/iiwwew. census.goviprodicen2010/doc/sf1. pdf,

Subject | Number | Percent
‘ OCCUPANCY STATUS ' [
| Total housing units _ % 1,911 | 1000
Occupied housing units . 1,708 | 89.4
! Vacant housing units T 203 10.6
|
TENURE
| Ocoupied housing units | 1,708| 1000 |
| ~ Owner occupied . 1,399 81.9
I ~ Owned with a mortgage or loan - |0 62.7
Owned free and clear [ 328 19.2
| Renter occupied I 309 | 181
| [ |
| VACANCY STATUS , |
‘Vacant housing units 203 | 100.0
For rent _ 47 | 232
Rented, not occupied 0| 0.0
For sale only | 271 133
Sold, not occupied | 2| 1.0
For seasonal, recreational, or occasional use | 88 43.3
For migratory workers | 0 0.0
Other vacant o ‘ 39 19.2
| TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF ‘
| HOUSEHOLDER
| Oceupied housing units : _1,708 100.0
Owner-occupied housing units | 1,_399 81.9
Not Hispanic or Latino householder 1,346 78.8
White alone householder 1,299 76.1
Black or African American alone householder 15 0.9
American Indian and Alaska Native alone houséholder 0 0.0
Asian alone householder 21 1.2
Native Hawaiian and Other Pacific Islander alone householder 0 0.0
Some Other Race alone householder 0 0.0
Two or More Races householder 11 0.6
| Hispanic or Latino householder ' 53 | 3.1
| White alone householder 41 24
| Black or African American alone householder 1 0.1
i American Indian and Alaska Native alone householder 0 0.0
| Asian alone householder . 1 0.1
; Native Hawaiian and Other Pacific Islander alone householder 0 0.0
| Some Other Race alone householder 7| 0.4
Two or More Races householder 3| 0.2

http:/factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 1/5/2012
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QT-H1 | General Housing Characteristics: 2010
| 2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hitp:/hwww census. goviprodicen2010/doc/sf1. pdf.

Geography: '_Stanﬁd town, Dutchess County, New York = |

Subject |Number Percentw;
| OCCUPANCY STATUS
| Total housing units | 1,913 100.0 |

Occupied hausing units N ' 1,496 78.2 i
Vacant housing units N [ 417 218 I
. _ i !
TENURE |
[ Och'pie“d' housing units ' 1,496 100.0
Owner occupied 1,118 74.5 |
Owned with a mortgage or loan 755 50.5 |
Owned free and clear 360 24.1 |
Renter occupied 381 | 255
VACANCY STATUS [

Vacant housing units 417 | 100.0
For rent 36 8.6
Rented, not occupied 2 0.5
For sale only 36 | 8.6
Sold, not cccupied . 6 | 1.4
For seasonal, recreational, or occasional use 295 70.7
For migratory workers 0 0.0
Other vacant - 42 101

3

TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF :

| HOUSEHOLDER |
| Occupied housing units i ; 1,496 | 100.0
| Owner-occupied housing units % 1115 | 745
' Not Hispanic or Latino householder - é 1006 | 733

White alone householder 1,067 | 713

Black or African American alone householder | 14 0.9 |
| American Indian and Alaska Native alone householder ' 3 0.2 |
| Asian alone householder 1 0.1
[ ~ Native Hawaiian and Other Pacific Islander alone householder 1 0.1
! Some Other Race alone householder 3 0.2
| Two or More Races householder | 7 0.5

Hispanic or Latino householder o ! 19 13

White alone householder | 18 1.2

Black or African American alone householder | 0 0.0

American Indian and Alaska Native alone householder | 0 0.0

Asian alone householder o] 0.0

Native Hawaiian and Other Pacific Islander alone householder 0] ' 0.0

Some Other Race alone householder 1] 0.1

Two or More Races householder 0 0.0

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 1/5/2012
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QT-H1 General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hitp:/iwww.census.goviprod/cen2010/doc/st1. pdf.

1
|

Geography: | Plattekill town, Ulster County, New York

| Subject | Number Percent
| OCCUPANCY STATUS ' i '

Total housing units | 4242 | 100.0
Occupied housing units | 3861 | 910 |
Vacant housing units | 381 9.0 ‘

. |
| TENURE - ‘

Occupied housing units | 3,861 100.0

Owner occupled " 2,808 72.7 |
Owned with a mortigage or loan o _ | 1828 | 473
Owned free and clear [ 982 | 254

Renter oceupied . | 1,058 27.3

| !
VACANCY STATUS - | i
| Vacant housing units [ 381 | 100.0

For rent ) ' 116 | 304

Rented, not occupied ' 5 | 1.3

For sale only | 50 | 13.1 |

Sold, not occupied ' ' 3| 08

For seasonal, recreational, or occasional use | 83| 218

Other vacant | 104 273

For migratory workers ' 20 52
TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF
|
|

 HOUSEHOLDER | .
Occupied housing units | 3,861 100.0
Owner-occupied housing units 2,808'; 72.7
Not Hispanic or Latino householder | 2461 | 637
White alone householder - | 2321  60.1
Black or African American alone householder 101 26 |
American Indian and Alaska Native alone householder ) [ 10 | 0.3 |
Asian alone householder i [ 13 | 0.3
Native Hawaiian and Other Pacific Islander alone householder [ 1| 0.0 |
Some Other Race alone householder | 11 0.0 |
Two or More Races householder [ 14 | 0.4 |
Hispanic or Latino householder - ' 347 | 9.0 ‘
. White alone householder [ 222 | 5.7
| Black or African American alone householder ' 11| 0.3 ‘
! American Indian and Alaska Native alone householder | 2 0.1
! Asian alone householder ' 0 0.0 ‘
Native Hawaiian and Other Pacific Islander alone householder 0 0.0 |
Some Other Race alone householder ' 88 2.3 |
Two or More Races householder i 24 | 06 |

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 1/5/2012
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Subject Number | Percent |
Renter-occupied housing units | 1053 | 273
Not Hispﬂ.nic or Latino householder 844 21.9 i
White alone householder 744 19.3 i
Black or African American alone householder ' 70 1.8 |
American Indian and Alaska Native alone householder 3 ' 0.1 |
Asian alone householder 12 0.3 l
Native Hawaiian and Other Pacific Islander alone householder 1 0.0 '
Some Other Race alone householder 1 0.0 |
Two or More Races householder 13 0.3
Hispanic or Latino householder 209 54 |
White alone householder | 108 28
Black or African American alone householder 6 0.2 |
American Indian and Alaska Native alone houssholder 0 0.0 |
Asian alone householder | 1 0.0
Native Hawaiian and Other Pacific Islanderﬁalone householder 0 0.0
Some Other Race alone householder | 86 | 2.2 |
Two or More Races householder 8 | 0.2 |

X Not applicable.
Source: U.S. Census Bureau, 2010 Census.

Summary File 1, Tables H3, H4, H5, and HCT1.

USCENSUSBURE
Helping You Make Informed Decisions

Source: U.S. Census Bureau | American FactFinder

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 1/5/2012
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QT-H1 General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
http:/fwww. cansus, goviprodicen2010/docisf1. pdf.

Geography: !Wélgﬁn_gﬁan town, Dutchess County, New York [

Number Percent

Subject |
OCCUPANCY STATUS [
Total housing units | 2,459 | 100.0
| Occupied housing units | 1956 795
Vacant housing units | 503 20.5
! | |
| TENURE |
| Oceupied housing units | 195 1000
Owner occupied | 1264 646
Owned with a mortgage or loan | 812 415
Owned free and clear | 452 | 231
Renter occupied | 692 35.4 |
|
VACANCY STATUS o |
Vacant housing units 503 100.0
For rent |66 131
Rented, not occupied 9 18
For sale only 34 68
Sold, not occupied | 15 3.0 l;
For seasonal, recreational, or occasional use 281 55.9 :
For migratory workers | 2 04
Other vacant | 96 | 19.1 |
- l ' :
TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF | 1
HOUSEHOLDER I | _
Oceupied housing units ' N | 1,956 | 100.0 I
Owner-aoccupied housing units 1,264 | 648
Not Hispanic or Latino householder 1,237 | 832
| White alone householder 1210 619
| Black or African American alone householder 13 | 0.7
American Indian and Alaska Native alone householder [ 0 0.0 |
Asian alone householder ' 6 0.3
Native Hawaiian and Other Pacific Islander alone householder ' 2| 0.1
Some Other Race alone householder ' 0 0.0
Two or More Races householder 6 0.3 |
Hispanic or Latino householder | 27 | 1.4
White alone householder | 20 1.0
Black or African American alone householder 1 0.1
American Indian and Alaska Native alone householder N 0 0.0
Asian alone householder | 0 0.0
Native Hawaiian and Other Pacific Islander alone householder ' | 0 0.0
Some Other Race alone householder | 5 0.3
Two or More Races householder | 1 01|

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 1/6/2012
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QT-H1 General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
htlp:/iwva census.goviprod/cen2010/doc/sf1 pdf.

Geography: | Atiantic Beach village, New York.

Subject Number | Percent
OCCUPANCY STATUS @ |

Total housing units 1,091 | 100.0 g
Occupied housing units | 857| 786
Vacant housing uhits _ | 234_' 214

TENURE |
| Occupied housing units 857 ' 100.0
Owner occupied | 653 76.2 |
Owned with a mortgage or loan R | 419 | 489 |
Owned free and clear 234 273
Renter occupied - | 204 23.8 |
VACANCY STATUS | :

Vacant housing units | 234 1000 |
For rent . 2 i g
Rented, not occupied 0! 0.0 |
For sale only 12 51
Sold, not occupied 3 1.3
For seasonal, recreational, or occasional use ) - 189 808 |
For migratory workers 4 _ 0| 00
Other vacant ' 21 | 9.0

| TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF

HOUSEHOLDER _ B [
Occupied housing units _ 857 100.0_i
Owner-occupied housing units i 653 76.2 |
Not Hispanic or Latino householder i 638 744 |
White alone householder i 632 | 737 ;
Black or African American alone householder 1 01
American Indian and Alaska Native alone householder 0 0.0
Asian alone householder 5| 06
Native Hawaiian and Other Pacific Islander alone householder 0| 0.0 |
Some Other Race alone householder 0 0.0 _
Two or More Races householder 0 0.0
Hispanic or Latino householder o 15 1.8
White alone householder 15 18|
Black or African American alone householder 0 0.0
~ American Indian and Alaska Native alone householder 0 0.0 |

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview xhtml?pid=DEC_10... 1/5/2012
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QT-H1 General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hilp:/iwww.census. goviprodicen201G/doc/sf1, pdf.

Geography: | Old Westbury village, New York |

Subject Number Percent |
| OCCUPANCY STATUS j f
. Total housing units 1,172 . 100.0 |
| Occupied housing units 1,073 | 916 |
Vacant housing units 99 | 8.4 |
| TENURE N . ‘
Occupied housing units o 1,073 | 100.0
Owner occupied | 978 91.1
| Owned with a mortgage or loan | 504| 554
Owned free and clear o ) 384 35.8
: Renter occupied | 95 8.9
| [
| VACANCY STATUS [
| vacant housing units | 99 100.0
For rent | 2 2.0
Rented, not occupied | 1 1.0
For sale only 39 39.4
Sold, not occupied ' 20 202
For seasonal, recreational, or occasional use 15 15.2 |
For migratory workers 0 0.0
Other vacant o | 2 222 !
TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF
! HOUSEHOLDER | | |
Occupied housing units B 2 1,073 | 100.0 |
| Owner-occupied housing units i 978 91.1 |
| Not Hispanic or Latino householder E 968 | 90.2
. White alone householder L 781 72.8
I Black or African American alone householder i 33 31|
| American Indian and Alaska Native alone householder S | 0 0.0 .|
' Asian alone householder [ Ts2| 123
| Native Hawgiian and Other Pacific Islander alone householder [ 0 0.0 |
Some Other Race alone householder 1 0.1 |
| ~ Two or More Races householder 21 2.0
Hispanic or Latino householder | 10 0.9
White alone householder ' 8 | 0.7 |
Black or African American alone householder | 0 0.0
American Indian and Alaska Native alone householder | 0 00
Asian alone householder | 0 00 |
Native Hawaiian and Other Pacific Islander alone_h-ousehold_er | o 0.0 ‘
Some Other Race alone householder | 2| o2
Two or More Races householder | 0 0.0 |

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 1/5/2012
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2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hitp:/iwww. census.goviprodicen2010/doc/sfi. pdf,

Geography: | Greenville town, Orange County, New York |

| Subject Number | Percent '
| OCCUPANCY STATUS ' f
Total housing units o | 1653 | 100.0
Occupied housing units - | 1504 | 91.0 |
Vacant housing units 149 9.0 |
I |
| TENURE | ;
Qceupied housing units ' ' 1,504 : 100.0 |
Ownér occupied 1,330 88.4 |
Owned with a mortgage or loan 1,008 67.0 |
Owned free and clear 322 214 |
Renter occupied | 174 1 116 |
VACANCY STATUS - ' | ‘
Vacant housing units . ' 149 | 100.0
For rent 28| 188
Rented, not occupied 2| 13 ‘
For sale only 30| 201
Sold, not oecupied . 4 27
Far seasonal, recreational, or occasional use 57| 383
For migratory workers ) 0 0.0
Other vacant N - - 28| 188
|

TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF [ |

| HOUSEHOLDER

| Occupiea housing units ) | 1,504 100.0 ‘

Owner-occupiad housing units | 1,330 88.4

| Not Hispanic or Latino householder | 1,247 82.9
; White alone householder | 1184 787 |

Black or African American alone householder ) 28 1.9

American Indian and Alaska Native alone householder 1 0.1

Asian alone householder i 20 1.3

Native Hawaiian and Other Pacific Islander alone householder i 0/ 0.0

Some Other Race alone householder | - 0| 0.0

Two or More Races householder 14 0.9

Hispanic or Latino householder o ' 1 83| 55

White alone householder | 55 3.7

i Black or African American alone householder Hl 3 0.2

| American Indian and Alaska Native alone householder | 0 0.0
| Asian alone householder 1 01 |

L, Native Hawaiian and Other Pacific Islander alone householder | 0 0.0

| """" ~ Some Other Race alone householder | 18 1.2

| Two or More Races householder | 6 0.4

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 1/5/2012
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QT-H1 General Housing Characteristies: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hitp:/iwww.census.goviprod/cen2010/doc/sf1.pdf.

Geography: l, Minisink town, Orange County, New York

Subject [Number | Percent
| OCCUPANCY STATUS I
_ Total housing units 1,561 | 100.0
Occupied housing units | 1485 951
Vacant housing units 76 | 4.9
| !
TENURE : '
Occupied housing units N | 1485 1000
| Owner occupied | 1,220 82.8
Owned with a mortgage or loan | 956 64.4 I
Owned free and clear : 273 18.4 |
Renter occupied | 256 17. ~2W§
|
'VACANCY STATUS [ i
Vacant housing units 76 100.0
| For rent 11 145 |
: Rented, not occupied 1 13 :
For sale only 23 30.3
Sold, not occupied 9 11.8 :

i For seasonal, recreational, or occasional use 17 22.4 |
! For migratory workers ) B 1 13
Other vacant 14 18.4
i
TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF o
HOUSEHOLDER _ |
Occupied housing units ] | 1485 1000
Owner-occupied housing units | 1,228 82.8 §
Not Hispanic or Latino householder | 11454 | 777 %
White alone householder | 1,104 74.3 |
Black or African American alone householder B : 25 | 1.7
American Indian and Alaska Native alone householder ) [ 2| 0.1
Asian alone householder | 11 . 0.7 |
Native Hawaiian and Other Pacific Islander alone householder | 0| 0.0 |
Some Other Race alone householder - | 0.3 |
Two or More Races householder | 0.5
Hispanic or Latino householder - | 75| 51
White alone householder | 53| 36
Black or African American alone householder | 1 0.1
American Indian and Alaska Native alone householder | 1 0.1
' Asian alone householder | 0/ 00
| Native Hawaiian and:___Other Pacific Islander alone householder | 0 0.0
' Some Other Race alone householder | 16, 11
| Two or More Races householder [ 4 0.3

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview xhtml?pid=DEC_10... 1/5/2012
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QT-H1 General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
http:/fwww.census.gov/prod/icen2010/dac/sf1 pdf,

Geography: [ Unionville village, New York

| Subject |Number | Percent
| OCCUPANCY STATUS
Total housing units 246 100.0
Qccupied housing units 231 93.9
| Vacant housing units | 15 61
! TENURE |
'Occupied housing units 231 | 100.0
Owner occupied 166 71.9
Owned with a mortgage or loan 124 53.7
~ Owned free and clear i 42.? 18.2 |
_ Renter occupied . 65 | :28.1__
| VACANCY STATUS ' ]
| Vacant housing units 15| 100.0
' For rent 4| 267
Rented, not occupied 0 0.0
f For sale only 3 20.0 |
: Sold, not occupied 4| 267 '
For seasonal, recreational, or occasional use 2 13.3 '
| For migratory workers o o0
_ ~ Other vacant 2| 133
| TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF
| HOUSEHOLDER
[ Occupied housing'units 231 100.0
Owner-occupied housing units 166 71.9
Not Hispanic or Latino householder 159 |  68.8 |
White alone householder 152 65.8 |
Black or African American alone householder 4
American Indian and Alaska Native alone householder 0
Asian alone householder 1
Native Hawaiian and Other Pacific Islander alone householder 0
Some Other Race alone householder 0
Two or More Races householder 2 | I
Hispanic or Latino householder 7 :
White alone householder i 5
Black or African American alone householder i 0| 0.0
American Indian and Alaska Native alone householder | 0 0.0 ‘
Asian alone householder E 0 0.0
Native Hawaiian and Other Pacific Islander aiqr}__e householder : 0| ] 0._0_‘
Some Other Race alone householder H 2 | _0.9 |
Two or More Races householder 0 0.0 |

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 1/5/2012
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QT-H1 General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hito//iwww census.gov/prod/cen2010/dac/st1. pdf.

Subject ‘Number Percentf
| OCCUPANCY STATUS - B
i Total housing units 1,084 | 100.0
' Occupied housing units | 1,031 951
Vacant housjng inits | 53 4.9 |
: =
TENURE - . i
| Oceupied housing units 1,031 100.0 |
Owner occupied 859 83.3 |
Owned with a mortgage or loan 608 59.0 |
Owned free and clear 251 24.3 |
Renter occupied 172 16.7
VACANCY STATUS
Vacant housing units 53 100.0 |
For rent 13 24.5 :
Rented, not occupied . 0 0.0 E
For sale only 16 | 30.2
Sold, not occupied 1 1.9
For seasonal, recreational, or occasional use 9 17.0
For migratary workers | 0| 0.0
Other vacant - ' 14 264
TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF ! |
| HOUSEHOLDER
| Occupied housing units 1,031 100.0
Owner-occupied housing units ] 859 83.3
Not Hispanic or Latino householder ' 780 757
~ White alone householder ' | 721 705 '|
Black or African American alone householder 36 | 3:5
American Indian and Alaska Native alone householder % 3 0.3
Asian alone householder | 11 1.1
Native Hawaiian and Other Pacific Islander alone householder B | 0 0.0
Some Other Race alone householder ) ' 0 0.0
Two or More Races householder ' 3| 0.3 |
Hispanic or Latino householder o [ 79 7.7 |
f White alone householder | 50| 48|
| Black or African American alone householder . 51 0._5 |
| American Indian and Alaska Native alone householder ' 0 0.0 |
' Asian alone householder | 0| 0.0 |
: Native Hawaiian and Other Pacific Islander alone householder | 0 0.0
Some Other Race alone householder 17 1.6
Two or More Races householder 7 | 0.7

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 1/5/2012
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QT-H1 | General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hitp:fiwww cansus.gov/prod/cen2010/doc/sf1. pdf.

Geography: | Bellport village, New York _

Subject Number Percent !
| OCCUPANCY STATUS
. Total housing units 1,170 100.0
' Occupied housing units Y 78.7
! Vacant housing units _ 1 240 21.3
| |
| TENURE _ | |
Oceupled hOl-JSi-ng units ' 921 | 100.0
Owner occupled 775 | 84.1
Owned with a mortgage or loan 460 49.9
Owned free and clear 315 34.2
Renter occupied 146 16.9 1
H
| VACANCY STATUS
| Vacant housing units 249 100.0 |
For rent 10 4.0 .
Rented, not occupied 2| 0.8
For sale only 14 5.6
Sold, not occupied 1 0.4
For seasonal, recreational, or occasional use 196 78.7
For migratory workers l 0| 0.0
Other vacant o [ 26 104
TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF
HOUSEHOLDER )
. Occupied housing units g 921 100.0
i Owner-occupied housing units o 1 775 8441
}_ Not H:spanic or Latinp_ householder 765 | 83.1
! White alone householder 743 | 807
Black or African American alone householder | 9| 10|
American Indian and Alaska Native alone householder | 2 0.2 |
Asian alone householder Al 0.8
Native Hawaiian and Other Pacific Islander alone householder 0 0.0
Some Other Race alone householder 0 0.0
Two or More Races householder 4 0.4
Hispanic or Latino householder N 10 1.1
White alone householder 6 0.7 |
Black or African American alone householder 1 0.1 |
| American [ndian and Alaska Native alone householder 0 0.0
| Asian alone householder 0 0.0
‘ Native Hawaiian and Other Pacific Islander alone householder ) | 0 0.0
Some Other Race alone householder | 2 0.2
i Two or More Races householder | 1 0.1

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 1/5/2012
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QT-H1 General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hitp:fiwww.censils. goviprod/cen2010/doc/sfi. pdf.

| Subject [Number | Percent |
| OCCUPANCY STATUS | '

| Total housing units 1,191 100.0

. Occupied housing units B ) ! 820 i 68.8

! Vacant housing units g 371 : 31.2
TENURE : _
Occupied housing units 820 | 100.0 |
Owner oteupied ' 390 476 |
Owned with a mortgage or loan 212 25.9 |

Owned free and clear ) ) 178 | 217

| Renter occupled 430 | 524
| VACANCY STATUS - - [
Vacant housing units 371 100.0 |
| For rent ) I 39| 105 |
| Rented, not occupied . _ 31 0.8 |

For sale only | 10 2.7

Sold, not occupied i 7l 1.9

For seasonal, recreational, or occasional use | 278 74,9

For migratory workers | 0 0.0
Other vacant ' | 84| 92

TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF

HOUSEHOLDER |
| Occupied housing units B - o ] 820 | 100.0
| Owner-occupied housing units ' | 30| 476
i Not Hispanic or Latino householder 376 45.9
| White alone householder | 339 413
[ Black or African American alone householder | 31 3.8 |
American Indian and Alaska Native alone householder : 1 0.1 §
Asian alone householder 0 0.0
Native Hawaiian and Other Pacific Islander alone householder 0 0.0
Some Other Race alone householder 2 0.2
| Two or More Races householder 3 0.4
Hié;;anic or Latino householder ' [ 14 17 ‘
White alone householder | 7 0.9
Black or African American alone householder - | 0 0.0 !
American Indian and Alaska Native alone householder ' ) | 0 0.0 |
Asian alone householder ' 0 0.0
_ Native Hawaiian and Other Pacific Islander alone householder 0| 0.0 |
Some Other Race alone householder ' 4 0.5 |
Two or More Races householder 3 0.4

hitp://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 1/5/2012
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QT-H1 General Housing Characteristics: 2010
2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
http:/iwww.census.goviprod/cen2010/doc/sf1 pdf.

Geography: [ Tuxedo Park village, New York |

Subject :Number Percent |
OCCUPANCY STATUS !

Total housing units 369 100.0
Occupied housing units ‘ 248 | 67.2
Vacant housing units | 121 32.8

| |
TENURE i

Occupied housing units - 248 100.0

Owner occupied | 203 | 819
Owned with a mortgage or loan | 136 |  54.8
Owr-med free a-nd cl-ear | 67| 27.0
_ Renter occupied | 45 18.1

|

| VACANCY STATUS ' ' i
i Vacant housing units [ 121 | 100.0
' For rent | 10 8.3
| Rented, no! occupied 1] 0.8
. For sale only | 3 2.5
Sold, not occupied 8 6.6
For seasonal, recreational, or occasional use 79 65.3
For migratory workers | 0 0.0
Other vacant ) | 20 16.5

|

TENURE BY HISPANIC OR LATINO ORIGIN OF HOUSEHOLDER BY RACE OF |

P
HOUSEHOLDER :
' dccubied Héusing units | 248 100.0 |
Owner-occupied housing units . : 203 81.9 .
Not Hispanic or Latino householder | 198 79.8 |
White alone householder 180 72,6 |
Black or African American alone householder 1 0.4 i

American Indian and Alaska Native alone householder | 1] 0.4

Asian alone householder | 11| 4.4

| Native Hawaiian and Other Pacific Islander alone householder ' | 0 0.0

| Some Other Race alone householder | 0| 0.0
| Two or More Races householder 5| 2.0 |
| Hispanic or Latino householder ) 5 2.0
| White alone householder 4 16|
? Black or African American alone householder _ I 0 0.0
American Indian and Alaska Native alone householder i 0 0.0 %
Asian alone householder T ' 0 0.0 |

Native Hawaiian and Other Pacific Islander alone householder - | 0 0.0

Some Other Race alone householder - ) | 0 0.0

Two or More Races householder 1 0.4

http:/factfinder2.census.gov/faces/tableservices/jsf/pages/productview xhtm1?pid=DEC_10... 1/5/2012
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Community County State DTH*  Households @ Penetration
Amenia Dutchess NY 311 1741 17.86%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective
Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.

Document Preparation Date: 24 Jan 2012
Prepared by: Chris Orgon

MediaBiz « 1810 Platte Street » Denver, CO 80218 » P 303.271.9960 « F 303.271.9965 + mediabiz.com
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Community County State  DTH* Households  Penetration
Clinton Dutchess NY 349 1602 21.79%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective

Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.

Document Preparation Date: 24 Jan 2012
Prepared by: Chris Orgon

MediaBiz « 1810 Platte Street » Denver, CO 80218 ¢ P 303.271.9960 ¢ F 303.271.9965 ¢ mediabiz.com
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Community County State DTH* Households  Penetration
Dover Dutchess NY 680 3259 20.87%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective

Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.

Document Preparation Date: 24 Jan 2012
Prepared by: Chris Orgon

MediaBiz 18_10 P.latte Street » Denver, CO 80218 « P 303.271.9960 ¢ F 303.271.9965 * mediabiz.com
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

- Census
2010 DTH %
Community County State DTH* | Households  Penetration
East Fishkill Dutchess NY 1541 9512 16.20%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census btock level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH”), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective

Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.

Document Preparation Date: 24 Jan 2012
Prepared by: Chris Orgon

R MediaBiz * 1810 Platte Street « Denver, CO 80218 « P 303.271.9960 « F 303.271,9965 « mediabiz.com
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2000 Census, MediaBiz has determined the following effective
competition status:

Census
2000 DTH %
Community County State DTH* Households Penetration
Kent Putnam NY 3 18 16.67%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective
Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.

Document Preparation Date: 24 Jan 2012
Prepared by: Chris Orgon

MediaBiz ¢ 1810 Platte Street » Denver, CO 80218 ¢« P 303.271.9960 « F 303.271.9965 * mediabiz.com
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2000 Census, MediaBiz has determined the following effective
competition status:

Census
2000 DTH %
Community County State DTH* Households Penetration
Marlborough Ulster NY 30 141 21.28%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective
Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Commuinity County State DTH* Households  Penetration
Millbrook Dutchess NY 143 691 20.69%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective
Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.

Document Preparation Date: 24 Jan 2012
Prepared by: Chris Orgon

MediaBiz ¢ 1810 Platte Street « Denver, CO 80218 « P 303.271.9960 ¢ F 303.271.9965 » mediabiz.com



.Amp.laﬂlz

Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Community County State DTH* Households Penetration
Millerton Columbia NY 140 396 35.35%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective

Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Community County State DTH* Households  Penetration
North East Dutchess NY 296 1259 23.51%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas., Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH”), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective

Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Community County State DTH* Households Penetration
Pine Plains Dutchess NY 479 1007 47.57%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code's total block level
Census households located within a particular franchise area.

MediaBiz's ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective

Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
e 2010 DTH %
Community County State DTH*  Households Penetration
Union Vale Dutchess NY 367 1708 21.49%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective
Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
. 2010 DTH %
Community County State DTH* | Households  Penetration
Stanford Dutchess NY 361 1496 24.13%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH”), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective
Competition relief efforts, and we believe this methodology produces the most accurate and detai led
view of 5-digit ZIP code data as it relates to cable franchise areas. ‘
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Community County State DTH* | Households  Penetration
Plattekill Ulster NY 655 3861 16.96%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective

Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Community County State DTH*  Households Penetration
Washington Dutchess NY 298 1956 15.24%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective
Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
. 2010 DTH %
Community County State. DTH* Households @ Penetration
Atlantic Beach Nassau NY 148 857 17.27%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH”), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective
Competition relief efforts, and we believe this methodology produces the most accurate and detai led
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Community County State DTH* Households Penetration
Old Westbury Nassau NY 236 1073 21.99%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a Z{P code’s total block level
Census households located within a particular franchise area.

MediaBiz's ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.} the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective

Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
] 2010 DTH %
Community County State DTH* Households = Penetration
Greenville Orange NY 258 1504 17.15%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective

Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Community County Stater DTH* Households  Penetration
Minisink Orange NY 335 1485 22.56%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH”), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above,

Our methodology has been used by many multiple system operators (MS0Os) as part of their Effective

Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 - DTH %
Community County State DTH* Households  Penetration
Unionville Orange NY 67 231 29.00%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective
Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.

Document Preparation Date: 24 Jan 2012
Prepared by: Chris Orgon
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Community County State DTH* Households  Penetration
Florida Orange NY 201 1031 19.50%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area,
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH”), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective

Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Community County State DTH* Households Penetration
Bellport Suffolk NY 162 921 17.59%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective
Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Community County State DTH* Households Penetration
Greenport Suffolk NY 176 820 21.46%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above,

Our methodology has been used by many multipte system operators (MSOs) as part of their Effective

Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Effective Competition Analysis based on 5-digit ZIP codes
Prepared for Cablevision Systems Corporation

Following a detailed analysis of Cablevision franchise areas, utilizing direct to home (DTH) satellite
subscriber data provided by the Satellite Broadcasting & Communications Association (SBCA) and
occupied households from the 2010 Census, MediaBiz has determined the following effective
competition status:

Census
2010 DTH %
Community County State DTH* | Households  Penetration
Tuxedo Park Orange NY 42 248 16.94%

*Oldest data from 11/30/2011

To arrive at these results MediaBiz utilized a multi-step process to identify cable client franchise areas
and associated 5-digit United States Postal Service (USPS) ZIP codes and, in turn, produced a statistical
allocation figure. The allocation figure identifies the percentage of a ZIP code’s total block level
Census households located within a particular franchise area.

MediaBiz’s ZIP code mapping process was utilized in order to obtain proper allocation figures to “split”
ZIP codes into their respective franchise areas. Once MediaBiz correctly identified each franchise area
in consultation with Cablevision, MediaBiz mapped all potentially overlapping ZIP codes to each
franchise area.

Per this mapping, MediaBiz identified, in square miles, those portions of a ZIP code area within a
particular franchise area. MediaBiz then populated the split ZIP code boundaries with census block
households per the 2000 Census.

The process produced, for each ZIP code: (1.) the total census block level HHS in the entire 5-digit ZIP
code; (2.) The census block level HHS in the portion of the ZIP code that overlaps the franchise area;
and (3.) a percentage figure, corresponding to the portion of the ZIP code HHS within the franchise
area.

The percentage figure yielded above was then applied to the direct-to-home (DTH) satellite subscriber
counts provided by the SBCA. This, in turn, produced an adjusted DTH count (referred to above as
“DTH"), which reflects a statistical estimate of the number of actual DTH subscribers (i.e., households)
residing within each franchise area. The DTH count is divided by the total Census HHs for each
franchise to produce the Effective Competition penetration estimate reported above.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective
Competition relief efforts, and we believe this methodology produces the most accurate and detailed
view of 5-digit ZIP code data as it relates to cable franchise areas.
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Exhibit 7



Amenia
Amenia
Amenia
Amenia
Atlantic Beach
Bellport
Clinton
Clinton
Clinton
Clinton
Clinton
Dover
Dover
Dover
Dover

East Fishkill
East Fishkill
East Fishkill
East Fishkill
East Fishkill
East Fishkill
Florida
Greenport
Greenville
Greenville
Greenville
Kent

Kent
Marlborough
Marlborough
Marlborough
Millbrook
Millerton
Minisink
Minisink
Minisink
Minisink
Minisink
North East
North East
North East

12501
12522
12545
12592
11509
11713
12514
12538
12572
12578
12580
12522
12564
12592
12594
12524
12531
12533
12540
12582
12590
10921
11944
10940
10998
12771
10516
12533
12528
12547
12547
12545
12546
10933
10940
10958
10973
10998
12501
12546
12567

Zip Codes



Old Westbury 11545

Old Westbury
Old Westbury
Old Westbury
Old Westbury
Pine Plains
Pine Plains
Pine Plains
Pine Plains
Plattekill
Plattekill
Plattekill
Plattekill
Plattekill
Plattekill
Plattekill
Stanford
Stanford
Stanford
Stanford
Stanford
Union Vale
Union Vale
Union Vale
Union Vale
Union Vale
Union Vale
Union Vale
Unionville
Washington
Washington
Washington
Washington
Washington
Washington
Washington
Washington

11568
11577
11590
11753
12546
12567
12571
12581
12515
12525
12528
12542
12548
12561
12589
12501
12514
12545
12567
12581
12522
12540
12545
12569
12570
12585
12594
10998
12501
12514
12522
12545
12578
12581
12585
12592



